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Trails 
—————— 
Elkhart’s Baloney Club 
Lottery Plays Prank 
Silver Moon Rain 
Vagabond Adds Space 
—_—_——— 


by 
Back Weed 


NDIANA HAS BEEN FAMOUS 
for its politicians and writers 
who have gained international re- 
nown. Its Columbia Club is recog- 
nized as the breeding place of 
many political coups. Even in the 
automotive business the Hoosier 
state has left prominent names 
inscrolled on the pages of his- 
tory. In the early days of the mo- 
tor car, Stutz, Marmon, National 
Pathfinder, Apperson, Haynes 
end Elcar heiped develop the 
nation’s greatest industry. Fol- 
lowed, the halcyon days of the 
truck, with three Graham boys 
starting their transformation 
from glass to motor cars with a 
“form-a-truck” plant in Evans- 
ville. Service, Indiana, and Gary 
all played their part in the de- 
velopment of truck transporta- 


tion. 
. + s 


ELKHART PLAYED A SEC- 
ONDARY LEAD in the two older 
branches of the automotive busi- 
ness, but in the present coach 
trailer development, this Hoosier 
city is fighting hard to take a 
leading role. We don’t have to 
stretch the truth one iota in 
order to go on record that Elk- 
hart is of necessity one of the 
most important stops in the 
itinerary of any one selling to 
the coach trailer builders. Just 
consider that Elkhart is the home 
of Schult, Elcar, Prairie Schooner, 
Harris Caravan, Ball-Wallick and 
other companies who have not as 
yet hit the advertising pages with 
any degree of prominence and 
one realizes that the suburb of 
Mottville may amount to some- 
thing in the trailer industry. 

” * om 

ALL OF WHICH brings us 
down to the point where we can 
talk about men and their deeds. 
One of the reasons why Elkhart 
is becoming such a trailer manu- 
facturing center is exemplified In 
the type of men who go to make 
up the business men on the 
street. Your nomadic reporter 
was one of two editors invited to 
a special dinner given in the 
Schult factory tast Friday by the 
Baloney Club, a group of nine 
Elkhart business men who meet 
for lunch every Friday noon. All 
of these men are Rotarians ex- 
cept one and he is a member of 
Kiwanis. All but two are past 
presidents of their clubs. Visitors 
are quickly put at ease for every 
Baloney member is a past master 
in the grand lunch club pastime 
of needling. 

* * 

THESE BRASS HATS OF 
MAIN street met at the Schult 
trailer plant for the purpose of 


(Continued on Page 4, Col. 4) 


TrailerOperation 
May Be Affected 
By Carrier Law 


By H. E. HALLAS 


DETROIT. —If the cur- 
rent indiscriminate action of 
most states in regulating 
coach trailer operation con- 


tinues, leading manufactur- 
ers of coach trailers may be 
forced to make serious altera- 
tions in their specifications before 
July 1, when the new motor car- 
rier safety regulations of the in- 
terstate commerce commission go 
into effect. 

Caught off guard by the rapid 
growth in the number of house 
trailers, most legislative bodies 
in their regulatory rush have 
failed, and are failing, to dis- 
criminate between commercial 
coach trailers. Although the 
ICC report states specifically that 
its regulations do not cover the 
operations of private carriers, 
present tendencies indicate that 
most states, in conforming with 
the new ICC recommendations, 
will continue to regulate coach 
trailer operation by means de- 
signed originally to cover only 
commercial trailers. 


Reports from 37 states and the 
District of Columbia indicate 
that their revised safety rules will 
soon conform to interstate com- 
merce requirements. Indorsed by 
11 national insurance companies 
which met with officials of the 
ICC, the regulations concern 
mainly the parts and accessories 
considered essential to safe op- 
eration of truck trailers. 


Concerning brakes, the ICC 
(Continued on Page 6, Col. 4) 


Low-Price Steel 
Trailer Offered 
By Bender Body 


ELYRIA.—The Bender Body Co. 
has entered the low-price trailer 
field with a new all steel unit de- 
signed to sell at a base price of 
$465, according to A. W. Shields, 
general sales manager. Added to 
the commercial trailer line of 
four models, the augmented house 
trailer line brings the total num- 
ber of models now produced by 
the company to eight. 


“Anouncements of the new 
model have gone out to all dis- 
tributors and dealers,” Shields 
said, “and the response has been 
Our plant at Elyria is large 
enough to produce 500 trailers 
a day, and we are instituting a 
program of dealer and distributor 
co-operation which we intend to 


(Continued on Page 15, Col. 1) 








| Treaties Show Studied 


For Detroit Next Fall 





By JACK WEED 


DETROIT.—Detroit may have 
a national trailer show this fall 
if the present plans of a group 
ot coach trailer manufacturers 
materialize. The show, if held as 
planned, will be under the aus- 
pices of the manufacturers them- 
selves and will be directed to- 
ward contacting dealers early 
enough to catch the buyer who 
plans to go south next winter. 

Considerable dissatisfaction with 
the showing of this year’s trailer 
models in the national automobile 
shows last fall has been expressed 


States Must Set 
Standards For 
Trailer Health 


By WILLIAM ULLMAN 

WASHINGTON. — Health and 
sanitation problems created by the 
spread of house trailer living are 
for the states to solve, Automotive 
Daily News was informed this 
week at the U. S. Public Health 
Service. Only when states are un- 
able to so regulate trailer use that 
the public health is not endan- 
gered can the federal agency in- 
tervene, it was made clear, and as 
yet there has not developed any- 
where in the country any situa- 
tion that calls for governmental 
action. 

This is not to say that the gov- 
ernment is not watching the situ- 
ation closely, however. Under the 
aegis of the Public Health Serv- 
ice there has just been held in 
Washington a conference of the 
state and provincial health of- 
ficers of North America. At that 
time a special committee on inter- 
state transportation submitted a 
report on “the public health haz- 
ards of auto-trailers,” which 
stated that the concern of public 
health officials is largely centered 
on the trailerite’s problem of safe 
milk and water and the sanitary 
disposal of human waste. 

With reasonable care in choice, 
the report said, safe water is 
readily available along the high- 
ways of many states, and similarly 
the obtaining of safe milk, while 
somewhat more difficult, offers no 
great hazard to the careful pur- 
chaser. It is manifest, the report 
continued, that the principal 
health hazard is the unsafe and 
insanitary disposal of fecal matter 
by trailer travelers. 

The matter can be approached 
from two angles, the committee 
found, viz., the proper construc- 
tion of the trailers and proper 
regulatory standards regarding 
the location and construction of 


(Continued on Page 11, Col. 1) 


by the leaders in the industry. 
They believe that the automobile 
shows come so late that it was 
practically impossible for trailer 
dealers to get vehicles in time for 
the buyer with southern winter 
plans. 

Another reason for holding the 
national trailer showing separate 
from the automobile exhibits is 
expressed by many as a desire to 
be able to have time to talk to the 
dealers, who come to see the vari- 
ous lines and to get honest ex- 
pressions of likes or dislikes from 
the interested public who attend 
the show. 

The 1936 automobile shows drew 
so many people that every exhibit 
at both New York and Chicago 
was jammed from morning until 
night, and when an _ interested 
party tried to buy a trailer he 
was jostled around so much that 
many of them gave it up as a 
bad job. The manufacturers felt 
that they lost many sales which 
might have been closed if the 
showing was less crowded and the 
trailer exhibit was the main show, 
instead of a side show to what 
was supposed to be the main at- 
traction. 

The manufacturer-directed show 
idea was given considerable im- 
petus some four weeks ago when 
ADN brought several manufac- 
turers in the Detroit manufactur- 
ing area together with an experi- 
enced show man to listen to a 
national show proposal. Every 
manufacturer attending this meet- 
ing felt that the proposal had 
merit and, at the direction of 
these manufacturers, a _ larger 
meeting was called a week later 
to get a broader consideration. 

The results of this meeting was 
the appointment of a committee 
of four members, two to represent 
the present CTMA and two to 
represent those manufacturers not 


(Continued on Page 8, Col. 4) 





April’s Estimates 
Hit or Passed By 
Most of Builders 


Output of 9,500 Units 
Is Seen Possible For 
Month of May 


DETROIT.—Over 83 per 
cent of the leading coach 
trailer manufacturers 
equalled April production 


estimates, while 53 per cent 
of the builders not only equalled 
the estimates but exceeded them, 
it is revealed in confidential re- 
ports submitted to Trailer Trade. 
In every case, the estimated pro- 
duction for May shows a healthy 
increase over April, with some 
manufacturers making plans to 
practically double April figures, 
the estimated total of which was 
7,000 units. 

The reports of the manufactur- 
ers, who represent over sixty per 
cent of the volume production in 
the coach trailer industry, indi- 
cate that May production should 
approach 9,500 units. Not only 
are dealers starting to take de- 
liveries in earnest in preparation 
for the peak selling season, but 
retail sales have been increasing 
at a most satisfactory pace. In 
the case of approximately one 
fourth of the manufacturers re- 
porting, this increase in retail 
sales by the dealer body has 
brought about a demand for ve- 
hicles that is already seriously 
handicapping the production abil- 
ity of the builders. 


In nearly every case where de- 
tails of the increase were given 
in the reports, it is stated that 
the most pronounced demand so 
far this spring by the retail buyer 
has been for the medium and 
higher priced jobs, indicating 
that the present market is buy- 
ing the mobile houses to live in 
during the summer in an at- 
tempt to get relief from the 
steadily increasing cost of living, 
particularly as it applies to house 
rent. 


Two of the factories reporting 
(Continued on Page 7, Col. 1) 


Tuiles Criticism at SAE 
Meeting Hit by Sherman 


DETROIT.—Replying to a state- 
ment made at the summer ses- 
sion of the Society of Automotive 
Engineers that trailers cause ex- 
cessive wear and tear on auto- 
mobiles, Arthur G. Sherman, 
president of Covered Wagon Co., 
disagreed that the problem was 
a@ serious one. 

Referring to the speech made 
by Buick Engineer James H. 
Booth, and reported in Automo- 
tive Daily News May 8, Sherman 
said, “Mr. Booth is correct in as- 
suming that a car pulling a trail- 


er will not last as long as a car 
without a trailer. Putting a 
trailer behind an automobile does 
not add to the life of the car. 
However, few persons ever run 
an automobile to the point of 
collapse, like the’ famous one- 
hoss shay. 

“The modern automobiles are 
designed to give a total mileage 
of 200,000 miles. I doubt if any 
trailerite expects he can travel 

(Continued on Page 9, Col. 1) 
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Three New Models are Announced by Hayes Body | 


All-Steel Units Contain 
Fifteen Added Features 


GRAND RAPIDS, Mich.—Hayes| while a new type of aluminum air 
Bedy Corp. has announced three} cell insulation, which throws back 
new all steel models in the late| toward its source 95% of all heat 
1937 series replacing the units in-| waves, is installed in all models. 
troduced at the national automo-| Pressed steel mouldings around 
bile shows last fall. All models|the exterior belt line gives the 
embody the latest in scientific} models a finished auto body ap- 
trailer design and interior com-| pearance. Exteriors are painted 
fort, including 15 new features,| in attractive colors to harmonize 
many of which are new to trail-| with the owner’s automobile. 
ers, the company states. Wheel housing openings are 

Sizes range from 15’ to 18’ in| larger on all models and a new 
overall length. Three different in-| screw type leveller jack with auto- 
teriors are optional in each of the| matic safety lock and catch is 
18-foot models. Interiors are in| standard equipment. The 18’ units 
either natural Oregon fir or Afri-| have a 30” door. 
can mahogany. An enclosed lavatory room with 

More storage space has been| detachable chemical toilet is 
added in all models, with cabinets| optional in the larger units. A 


located above and below cooking| new type of ventilation allows air 
to circulate freely through all 


cabinets and wardrobes and be- 











EXTERIORS PAINTED IN NEW COLOR schemes to harmonize with automotive colors are af 
feature of the new Hayes Crusader models. Pressed belt mouldings, stamped in the metal, are used tot 


PART OF THE LARGEST 
trailer shipment ever to leave 
the Hayes Body plants is shown 


being unloaded in Milwaukee. | 


The shipment, totaling $27,000, in- 
volved 42 units shipped to the} 


Wisconsin Motor Homes Corp.. | 


Hayes distributor for Wisconsin. 


stove, cove cabinets running the 
full width of the trailer above 
dinette seats. 

A specially designed cook stove 
galley with adjustable metal hood 
and vent pipe through the roof! 
is included in all models. A new 


oil burning heating stove replaces | 


the coal stove previously used, 


Pueblo, Colo., eosin! 
Building Trailer Camp) 


PUEBLO, Colo. — Construction 
of a trailer camp, complete with 
sanitary facilities, to be used as 
a haven for expected increases in 
the number of house trailers in 
this and succeeding summers, is 
being considered by city officials, 
Ray H. Talbot, city improvements 
commissioner, said this week. 

The camp was suggested first 
by B. V. Howe, state sanitary 
engineer. A corner of the state 
fair grounds, or a location in one 
of the city parks has been sug- 
gested as a likely location for 
such a camp. 


hind the beds. Rubber lip mould- 
ings are placed on the edges of 
cabinets to prevent chipping and 
scuffing. 

Hayes units are built entirely 
of auto body steel with steel 
chassis, steel frame, and _ steel 
roof and exterior. Hayes is the 
only trailer to use the automotive 
|A and X frame in chassis con- 
struction, according to the an- 
nouncement. 


| Miller Re-enters 
Trailer Field, 
Buys Ind. Plant 


ELKHART, Ind. — Milo Miller, 
who has successfully organized 





|two trailer manufacturing com- 


| panies, is again entering the house 
|trailer manufacturing field with 
| factories in Huntington, Ind. The 
new company is taking over the 
Erie Railroad shops with more 
than 50,000 square feet of floor 
space, all one floor. The new plant 
has a high ceiling and well 
adapted for the manufacture of 
trailers, the space is ample for a 
production of 250 units per month. 

Miller is taking with him as su- 
perintendent and production man- 
| ager, another well known and ex- 
perienced trailer builder, Daniel 
Singer. 

The new company intends 
building a moderate priced trailer 
ranging from $325 to $800 f.o.b. 
factory. Later announcements will 
be made as to the name of com- 
pany and product. 


Becomes Distributor 
FLINT.—Southern Trailer Coach 
Co., St. Augustine, Fla., has distribu- 
tion for Palace Travel Coaches in 
Florida and southern Georgia. Own- 
ers of the firm are Butler F. Koger 
and Glen Thompson. 


USING AN ORDINARY bread toaster, Joseph F. Wright, sales 
promotion manager of Hayes Body trailer division, demonstrates the 
new aluminum air cell insulation employed in Hayes trailers. Left to 
right, Herbert Buchman, St. Louis distributor for Hayes; Wright; 
Douglas Smith, Detroit distributor; and J. T. Jones, of the New York 


office, 





afford a finished automobile body appearance. Latest streamlining is employed throughout. 


West Hurries 
Preparation for 
Trailer Influx 


DENVER.—Predictions that} 


trailer visitors will flock in un- 
precedented numbers to the Rocky 
Mountains and Pacific coast play- 
grounds this summer are coupled 


with some concern that the region | 
is not prepared to accommodate | 


a flow of houses-on-wheels. 
Said W. D. Rishel, 


tourist bureau in the 
States: 

“The 1937 tourist season will 
give Utah $2,000,000—and a head- 
ache; the latter because, like every 
western state, Utah is lacking in 
camps for trailer tourists. We ex- 
pect a greater number of trailers 
to enter the state than ever be- 
fore. Where to put them is our 
problem.” 

Particularly tourist - conscious 
Colorado has taken the lead in 
seeking to handle the trailer 


problem. Urging officials of every 


city and town to build trailer) 


camps, the Colorado board of 
health sent out model plans call- 


ing for space for 60 automobiles | 


and trailers. 


In Idaho, where two trailer- 
dwelling college students died of 


fumes from a cook stove last win- | 
ter, R. G. Cole, manager of the) - 
“71 


Tin Canners to Convene 


to do something about sanitation | 


Idaho Automobile Assn., said: 
trailers keep increasing we'll have 


and health regulations soon.” 
J. C. Gregory, of Seattle, Wash- 


ington Automobile Club executive, | 
said the Evergreen state does not | 
regard its trailer problem as seri- | 


ous. Several anti-trailer bills 
were killed by the legislature. 
Most automobile camps, Gregory 
added, are installing outside elec- 
tric connections and 
parking space. 


house trailers be equipped with 
sanitary appliances. Nevada's lo- 
cal police keep an eye on trailer 
camp health conditions. Arizona 
permits only overnight camping 
of trailers along roadsides and 
New Mexico's tourist bureau in- 
tends, it says, to “start thinking 
about” that state’s trailer-increase 
problem. Pending in the Cali- 
fornia assembly is an act provid- 
ing for complete state regulation 
of trailer camps. 


Schult Expands 


ELKHART, Ind.—The purchase of 
a new factory here has been an- 
nounced by Schult Trailers, Inc. 
new plant will be devoted exclusively 
to the production of custom, de luxe 
and sports models, and all Schult 
commercial trailers. With this addi- 
tion Schult production will be more 
than double that announced a month 
ago and will be approximately five 
times as large as last fall during 
peak production. 





president of | 
the Utah Automobile Assn., oldest | 
United | 


enlarging | 


| here, July 26 to Aug. 8. 
Oregon has a law requiring that | ae, vay o Aug. 8 


The | 





NATURAL FIR FEATURES the interior of the new Hayes’ 18- 
foot Crusader model, A new type of wardrobe ventilation and adjust- 
able metal-lined hood over the cooking stove are other features. Three 
different interior arrangements are optional in this model. 





Among Menominee Indians 


SHAWANO, Wis.—Council fires 
of the Menominees will mingle 
their smoke with those campfires 
of the Tin Can Tourists, holding 
their summer meeting at Keshena, 
Menominee tribal capitol, near 


Approval of the convention to 
be held on the fair grounds of the 
Menominee reservation has been 
made by the tribal council. 
of their beautiful woods and 
waterfalls, legendary rocks, and 
other scenic points of interest, the 
Menominee tribe has extended a 
cordial welcome to the Tin Can 
Tourists. 

Ralph Fredenberg, superinten- 
dent of the reservation, Mader, 
and Oscar Rammlow, Shawano’s 


|chamber of commerce secretary, | 
are supervising preparations. Co-| 


operation with them by Shawano 


citizens, and tribal members, as- | 


sures the 4,000 expected tourists 
of a whole-hearted welcome by 
the entire region. 

Colorful Indian ceremonies, con- 
ducted by the famous Menominee 
tribesmen, in legendary feathers 
and paint, will heighten night 
celebrations. From the natural 
amphitheater of Keshena’s fair 


Proud | 





grounds, smoke from the Meno- 
minee tribal council fires will 
waft gently upward, as in the 
days when tepees housed the 
Menominees, and tribal fires 
burned bright as tribesmen pre- 
pared for less peaceful pursuits. 
But now, in cordial welcome to 
their white brothers, the Meno- 
minees will be performers in the 
ever-colorful tribal dances. 

_ While visiting Tin Can Tourists 
loaf and play during their sum- 
mer encampment, various trailer 
manufacturers are expected to 
use the opportunity to exhibit 
their newest creations in mobile 
homes. 

Rammlow said this week: that a 
trailer show would be one of the 
highlights of the mid-summer 
TCT meeting. The show will be 
held near the TCT encampment, 
permission having been secured 
by Rammlow and Supt. Freden- 
berg, from the Bureau of Indian 
Affairs, U. S. department of in- 
terior, at Washington. 

Trailer owners are promised a 
full program of entertainment, 
recreation, and nature education, 
by the committee in charge of 
the Kesheja encampment, 
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(German Market Awakening to Trailer Potentialities 


Reich Motorization Drive 
Seen as Aid to Industry 


By ALEXANDER BALL 


BERLIN (UTPS). — The 1937 
German automobile show which 
closed its doors last March, was 
the starting point of the German 
house-trailer industry. These trail- 
ers are still an absolute novelty 
for most Germans, although some 
were produced and sold in the 
country as early as three years 
ago. The trailer exhibits at the 
show were always surrounded by 
large crowds, many buyers among 
them, to judge from the large 
number of orders obtained by the 
German manufacturers of trailers 
up to and after the Easter holi- 
days. 

There is decidedly a large open- 
ing for trailers on the German 
market. Hundreds of thousands 
of passenger cars were acquired 
by German buyers during the past 
two years, and the majority of the 
new car owners will be glad to 


THIS IS THE KITCHEN por- 
tion of the Budich “Landyacht” 
trailer, showing the modern 
equipment to be found in most 
of Germany’s trailers. 


spend their holidays in trailers. 
Besides, the trailers give a new 
drive to the general motorization 
movement in Germany and are 
therefore likely to be sponsored 
by the authorities. Trailers will 
also have a certain publicity value 
to the commercial traveler in the 
beginning of the trailer vogue. It 
seems doubtful, however, if Ger- 
man business men will purchase 
trailers on a large scale for their 
traveling representatives. Dis- 
tances in Germany are too small 
and hotels too frequent for such 
a development. But the German 
trailer industry has the definite 
prospect of penetrating into other 
European markets in the south 
south-east and west. 


The potentialities of the Euro- 


pean trailer market have not yet 
been grasped and exploited by the 
one successful method: cheap 
quantity production. Several Ger- 
man firms share the present de- 
mand and supply trailers of very 
varied design. The pioneer among 
them was the Sport-Berger-Werk, 
of Rothschwaige-Dachau, near 
Munich. They have sold trailers 
about three years. Their competi- 
tors are: Budich Fahrzeugbau, of 
Berlin-Charlottenburg; Fahrzeug- 
fabrik Westfalia, of Weidenbruck; 
Fahrzeugbau, Luther & Heyer, of 
Berlin; Fahrzeugwerke LBislingen. 

The chassis of German house 
trailers consist mostly of a cen- 
tral tube frame with two or three 


by transverse leaf springs with 
axle links screwed or welded to 
them, so the wheels are practical- 
ly independently suspended. The 
use of helical springs is not so 
frequent, since there have not yet 
been developed sufficient means 
for dampening spring vibrations. 

A typical example is the “Small 
Caravan” trailer of the Sport- 
Berger works: central tube frame, 
transverse springs and links, two 
wheels, two rooms with one bed 
each, sufficient space for bedding 
a third passenger on a spring 
mattress in the center passage are 
its most important features. A 
patented ball hitch makes the 
connection with the towing car 
free of jerks and jolts, it is said. 
The price is 1450 marks or about 
$580. But the same manufacturers 
are producing two other types of 
trailers: The one is a collapsible 
tent-trailer for two persons, at 
750 marks, and the other, the so- 
called “Big Caravan,” a larger 
two-wheeled four-bed trailer, at 
2400 marks or about $1,000 which 
may provide accommodations for 
five to six persons, if required. 

It will be noted from these ex- 
amples that the prices are com- 
paratively high for American con- 
ditions. This is largely due to the 
lack of specialization, a common 
evil of all industries that are still 
in the first experimental stages. 
The same drawback is found in 
|the product of the Westfalia 
works. Their four-bed house 
trailer, with an interior height of 
1.85 meters, costs 3750 marks. But 
it is a really comfortable little 
week-end house on wheels. Pro- 
vision is made for cooking and 
heating with liquid gas. Another 
new Westfalia product is a col- 
|lapsible trailer, which may be 
| changed into a sleeping-room for 
two persons. Carriers for stowing 
away skiers, rifles or other sport- 
ing and hunting utensils are pro- 
vided above the mudguards. 

The Budich factory produces a 
trailer called “Landyacht,” con- 
sisting of a kitchen and a sitting 
room, which may be easily 
| changed into a sleeping compart- 
ment. The weight of this trailer 
| with equipment is 550 kgs. Budich, 








CONSISTING OF A KITCHEN and a sitting room, which may 
easily be converted into a sleeping compartment, this Budich “Land- 
yacht” trailer is another of the popular German makes. The units 
have a triangle frame. Two welded U-section longitudinal members 


are stiffened by three transverse 


members and sprung by two leaf- 


springs carrying axle links, which in turn carry the wheels. 


transverse members welded or'| 
riveted to it. Springing is mostly | 





| growth of trailer popularity has 





A COLLAPSIBLE TENT-TRAILER for two persons, selling for 
750 marks, is one of the more popular German makes of trailers. 


Shown is a Berger model. 





Policy Develop 





ed to End 


Trailer Insurance Problem 


CHICAGO. — Underwriters for 
the large insurance companies 
pride themselves upon their skill 
in calculating down to three deci- 
mal places the _ probabilities 
against anything, and have come 
to accept as mere routine the as- 
suming of risks involving millions 
in property values, from the col- 
lapse of a bridge or the burning 
of a city to the robbery of a mail 
train heavy with currency ship- 
ments. But most of them, accord- 
ing to the American Mutual Al- 
liance, would be very pleased if 
people would stop inquiring about 
automobile trailers. ‘ 

They know that fires, robberies, 
storms and highway accidents are 
certain to result in losses this 
summer, when thousands of 
Americans take to the road for 
their first taste of touring by au- 
tomobile trailer, but even approxi- 
mating what this loss will be is 
one of the things which few have 
even attempted to figure out. The 


led some companies to insure the 
trailer itself for their automobile 
policyholders. But coverage of the 
household valuables that families 
load into their trailers as they set 
out on vacation has been one type 
of insurance which could not be 
secured. 

The first practical step toward 
providing such insurance was 
taken recently by the Mutual 
Marine Conference, the organiza- 
tion which makes the rates and 
keeps the records in such matters 
for the large mutual companies. 
Its underwriters’ committee an- 





too, came forward with a collap- 
sible tent-trailer of 280 kgs. 
weight, including four spring- 
mattresses, cooking utensils and | 
electric lighting. The Budich} 
trailers have a triangle frame. 
Two electrically welded U-section | 
longitudinal members are stiffened 
by three transverse members and 
sprung by two leaf-springs carry- 
ing axle links, which in turn 
carry the wheels. The Budich 
tent-trailer is unfolded. by turn- 
ing down the side walls to the 
right and left, which constitute 
the beds. Metal rods are put into 
the four corners of the box and 
carry the lid of the box, which 
makes the roof of the tent. The 
whole structure is covered by a 
piece of cloth. 

The collapsible Berger tent- 
trailer is built up by turning its 
lid by 180 degrees to the rear and 
laying it down on the earth, 
whereby the cloth sidewalls auto- 
matically unfold themselves. The | 
mattresses are put upon the bot- 
tom of the trailer-box, while the 
inside of the lid is the floor of 
the tent. 





nounced the completion of its 
studies of the trailer problem, and 
the development of a novel policy, 
the first of its type, which will 
cover the contents of automobile 
trailers at a rate very close to that 
commonly quoted for insuring 
such property under other circum- 
stances involving transportation. 

The trailer owner, whether he 
plans to insure or not, can gain 
from a reading of the rate sched- 
ule an idea as to the best methods 
of protecting himself from loss. 
Tumbler locks on doors, or an ap- 
proved alarm system, are indi- 
cated by lower rates as good burg- 
lar protection. Living in a trailer 
in a metropolitan area, the higher 
rate indicates, is hazardous. 

All-metal construction, trailer 
brakes, conduit wiring, the use of 
bottled gas for cooking, and car- 
rying a fire extinguisher each 
lowers the rate, and thus may be 
regarded as an extra safety factor. 
Where gasoline or kerosene is 
used for cooking or heating the 
foam type of extinguisher should 
be used; otherwise either foam or 
carbon tetrachloride extinguishers 
are satisfactory. 

The new policy insures against 
fire, lightning, cyclone, windstorm, 
collision, collapse of bridges, plat- 
forms, and like structures, and the 
hazard involved in water trans- 
port by ferry. Burglary and hold- 
up coverage is optional. 


Regulations on Trailers 


Are Tightened by Seattle 


SEATTLE.—Stricter regulations 
from the sanitary angle have just 


been put into effect here for 
tourist-trailers. 

The building and health depart- 
ments have been given orders to 
drive automobile trailers out of 
the downtown service stations and 
parking lots, and from Denny 


Regrade, where there are several | 


vacant city blocks that have been 
occupied by trailer dwellers. 











Shields Becomes 
Sales Manager 


Of Bender Body 


ELYRIA, O.—A. W. Shields has 
joined the Bender Body Co. here 
as general sales manager of its 
trailer division, 
the company has 
announced. 

Shields has 
been identified 
prominently 
with the trailer 
industry since 


A. W: Shields 


the pioneer days, 

recently serving 

in the capacity 

of general sales 

manager of Sil- 
J. J. Mohler Ver Dome, and 

brings to the 
Bender Body Co. six years of un- 
usual trailer development and ex- 
perience. In his previous connec- 
tions he developed merchandising 
and selling plans for trailer sell- 
ing which attracted widespread 
attention throughout the industry. 
He was instrumental in forming 
the association of trailer manu- 
facturers. 

Shields immediately announced 
the appointment of John J. Mohler 
to head commercial trailer sales, 
a separate department recently 
established. 


Prepare Trailer 
Gas Generator 


NEW YORK.—AIl the benefits 
and conveniences of regular city 
gas will soon be available for 
trailers, according to an announce- 
ment of the Thermolene Corp. of 
this city. Its present “portable 
Thermodist gas generating units,” 
designed for domestic heating and 
cooking, and occupying 11 by 18 
inch floor space, can also be used 
in trailers. However, the com- 
pany is developing a smaller 
model for special use in trailers, 
and expects to have it ready 
within 90 days. 

This equipment is a complete 
gas manufacturing apparatus with 
but one moving part, a small 32- 
watt motor. It manufactures a 
dry fixed gas of 800 b.t.u.’s per 
cubic foot with which the regular 
gas appliances for cooking, heat- 
ing or lighting may be operated. 
According to the manufacturers, 
this gas is non-toxic and is pro- 
duced from a petroleum distillate 
which they call Thermodist, and 
which is being made available in 
filling stations throughout the 
country; should this special pe- 
troleum distillate be unavailable 
in any locality, the corner filling 
station can provide an emergency 
charge in the form of low grade 
gasoline. 


ALTHOUGH TRAILERS ARE strictly a novelty with Germans, 
considerable strides have been made recently. Shown is a “Big Cara- 
van,” Berger streamlined trailer, which has four beds, and sells for 
about $1,000. It has accommodations for five to six persons, if required. 














Founded 1925 


Automatiue Daily News 


The National Newspaper of America’s Greatest Industry 


Published every Wednesday and Saturday at 
DETROIT, U. S. A. 
Cable Address — AUDANE, Detroit 


Fifth Floor, New Center Building. Telephone Trinity 2-3500 
Sew York—545 Fifth Ave. Washington—Chandler Bidg. Chicago—307 N. Michigan Ave. 
Murray Hill—6-0104 National 4303 Franklin 2508 


Chris Sinsabaugh, Editor George M. Slocum, Publisher 


&. B. Crighton, Business Manager; Wm. C. Callahan, Managing Editor; Jack Weed, Editor 
trailer Trade Section; Edward Kruspak, Eastern Advertising Manager; Willard 
Cotton, Western Advertising Manager; Colin M. Selph, Special Representative. 


RESIDENT CORRESPONDENTS 
WALL STREET—C. J. Alexander LOS ANGELES—Larry Barnard 
CHICAGO—Mel Adams SAN FRANCISCO—Leon J. Pinkson anc 
TLANTA, GA.—J. H. Reed Al Waddell 
NEAPOLIS—George Smedal KANSAS CITY, MO.—H. H. James 
ON, O.—A. L. James DALLAS, TEX.—J. A. Webb 
WASHINGTON, D. C.—William Uliman SEATTLE, WASH.—D. M. 





Trepp 


Seoripeica: ONE YEAR $6, TWO YEARS $10, for United States and Canada, 

also exico, Cuba and Panama. To other countries, one year $9.00. Single 

copies 10c. Advertising Rates: es —_ and Data, or write for rate card. 
lo 





Copyright 1937, Slocum Publishing Co. Printed in U.S.A. 





One sacred pledge we make our friends here 
and now. This publication, God willing and 80 
long as it is in our charge, will never champion 
the cause of any individual or any corporation 
which is not for the best interests of the automo- 
tive industry as a whole. Nor will its columns 
be used to spread gossip or inflame prejudice. 
It will confine itself to the upbuilding of the 
industry it is pledged to serve, wholly through 
the dissemination of NEWS which is timely, 
authentic and of value-—(ADN 6-10-1933) 


WEDNESDAY, MAY 12, 1937 


Block That Kick 


eR TION to come before the Detroit city council 
soon would limit the use of house trailers as residences 
to a maximum of 90 days and require the consent of 65 per 
cent of the owners of adjacent property before a license 
to operate a trailer park could be issued. On this basis 
the use of a trailer in Detroit would be limited to tran- 
sient only and there is a big question as to whether or 
not even transients could be provided with attractive 
stopover accommodations. 


With housing conditions such as they are in Detroit 
this law would inflict unwarranted hardships upon 
hundreds of families in the city who already have turned 
to the trailer as the only means of relief. To force these 
families to move out of the city every three months would 
make it next to impossible for children in such families 
to obtain a reasonable education or for the heads of the 
family to continue reasonably steady employment. Most 
trailer dwellers in the city today have turned to the 
trailer purely because it offers a much higher standard 
of living than could be obtained through the same invest- 
ment in a house. Thus the trailer offers the average citi- 
zen who has been hard hit an opportunity to rehabilitate 
himself and his family and maintain his self respect, and 
the proposed Detroit ordinance would very definitely 
deprive him of this. 


From the industry standpoint, however, what happens 
to the trailer dwellers in Detroit is secondary to what 
may happen to trailer dwellers throughout the country 
as the result of the precedent such legislation would set. 
Detroit generally is looked upon as the center of the 
trailer industry. Such restrictive legislating originating 
here would unquestionably be accepted as a model in 
other cities. Therefore, it is highly important that trailer 
manufacturers, parts manufacturers, dealers and dis- 
tributors join forces with the trailer owners in demand- 
ing that this ordinance be modified to bring it in line with 
common sense and the exigencies of the times. This is 
the first kick-off in the game and it is time for all inter- 
ame members of the trailer industry team to block that 

ick. 
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The Plastic State 


— COOKING about the trailer industry today one is im- 
pressed with the fact that this budding business is 
now passing through two important eras simultaneously 
—development and production. Normally in industry, 
development is completed before production is begun but 
the trailer demand has made this impossible. For this 
reason the trailer is still in a highly plastic state. Just 
what it will resolve itself into in the future is difficult to 
say at this time. But this fact alone makes it one of the 
most interesting industries in the country today. 


At the present time it is not definitely determined what 
materials and equipment will eventually prove best. Thus 
the market is wide open both for the builder of trailers 
and for his suppliers. To the dealer the market offers 
wide undeveloped applications to uses of trailers now not 
known. This plastic state of markets, materials and de- 
signs provides unfathomed possibilities for those who 
keep their ears tuned to public demand and their eyes 
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(Reprinted from ADN, May 8, 1937) 
a the pink-sheet of next 

Wednesday will come the 8th 
monthly edition of our TRAILER 
TRADE Section which has, we 
are proud to say, become the 
mouthpiece of that budding new 
industry. Jack Weed, who edits it, 
has become sort of a wet-nurse to 
the lusty child, in fact, recently 
he has been engaged so often in 
the capacity of a mid-wife that the 
wags around this office are sug- 
gesting that he had better take 
out a license or give up his prac- 
tice. 

ee * * 

I THINK in the minds of many, 
including both manufacturers and 
dealers, the possibilities of this 
new business are being discounted 
too much. I recall that in the 
“cats-whisker” era of the radio, 
there were few indeed who saw 
much more than a gadget which 
would be built by and used more 
as an experimental toy by boys 
and perhaps a few long-haired 
adults. Today there are more ra- 
dios than automobiles in America, 
nearly twice as many radios as 
telephones. 

* * a 

THIS IS a big country. We have 
some 25,000,000 motor vehicles, all 
of which are capable of towing a 
trailer. Nowhere else in all the 
world is there the extent of paved 
highways leading to every con- 
ceivable beauty spot, from tropical 
to sub-arctic. The American peo- 
ple are becoming more and more 
a@ nomadic race and once the 
gypsy-blood gets in their veins, 
nothing this side of hell and high- 
water will keep them from satis- 
fying the hunger to go places and 
see things. When you start adding 
these things up, using the old lead 
pencil and a little grey-matter, 
you begin to realize that there is 
a great potential market in these 
United States for pleasure trail- 
ers alone. 

* . * 

WHEN I was in Paris for the 
automobile show last October, I 
met H. J. Harrison, a well-known 
figure among French automobile 
dealers, who had just taken on 
the line of trailers made in Mt. 
Clemens, Mich. He told me, by 
the way, that he had first read 
that company’s advertisement in 
our TRAILER TRADE Section 
and that through it he made the 
contact and closed the contract. 
But the important point to me was 
the fact that the trailer market 
has already opened up in Europe, 
where two glaring handicaps face 
the prospective user. 

First: Most European automo- 
biles have tiny power plants 
hardly capable of pulling the in- 
creased load of a trailer. Second: 
The average European road is 
much narrower than our own and 
the streets in most country towns 
are so crooked that I should hate 
te attempt their navigation with 
a trailer attached. However, even 
with these difficulties to overcome, 
the trailer business is flourishing 
all over Europe. In England, 
where the trailer is called a “cara- 
van,” they have been popular for 
years. In fact, they have arrived 
much higher “socially” than in 
America, where we are still try- 
ing to live-down our “tin-can 
tourist” days, and it is considered 
“quite the thing” among the elite 
to live in your own “caravan” 
while shooting over the Scottish 
moors. 

* cs * 

AS A WHOLE, the trailer in- 
dustry has been going through its 
most serious teeth-cutting days 
during the pasc six months. There 
were hundreds of small builders 
scattered in every state. Many 
have already folded up. Others, 
however, have strengthened their 
financial position, equipped mod- 
ern plants and built strong selling 
programs for the long pull and it 
is my own modest opinion that 
many present pessimists are go- 
ing to be amazed at the volume 
of this business before the year 
1938 is ushered 0 (SMS 
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Still Plastic! 


Trails 


By Jack Weed 





(Continued from page 1) 

giving their senior member, W.; EVER don’t want rain. They 
J. Schult sr., a formal launching/} want the sun to shine on both 
of a new addition to the works| sides of the street without inter- 
which now has 260,000 square) ruption for another two weeks at 
feet of manufacturing floor space! least so that the contractors can 
and the ability to put 150 trailers| get their new factory addition 
on the line. The new addition is| enclosed so that they can extend 
@ complete plant in itself, lo-| their assembly line out to nearly 
cated some little distance from) triple its present length. The 
the original factory, and in it| new addition which is now well 
present plans fall for duplicating | under way will nearly triple the 
the manufacturing set up of the/| production ability of the plant 
main plant. Three models are to| and also give Vagabond a very 
be built there completely, includ-| representative office building. 
ing the tandem axle custom mod-| a 





els. Manufacturing operations | HAYES ANNOUNCES THREE 
are already under way. | NEW MODELS in this issue of 
*_* * Trailer Trade. When I was at the 


plant two weeks ago, Bob Mulch, 
the overlord of the sales depart- 
ment, whispered some of the 
plans of this company for the 
trailer division, which make one 
appreciate that Hayes are headed 
for a top rung in the production 
ladder. 


Seeks Plant 


We are interested in inducing a 
reputable trailer manufacturer to 
move his plant south, and to such 
company we are prepared to offer 
special inducements. 

Kindly send us a copy of your 
latest publication on trailers.—J. 
G. Scherf, Mayor, City of Anda- 
lusia, Ala. 


Shatter-Proof Glass 


Some time ago we received a 
letter from a shatter-proof glass 
company informing us that a 
number of the states now required 
that shatter-proof glass be used in 
all trailers. They listed a number 
~ states which they said had this 
aw. 

We have written to all of the 
states that they had listed and 
find none of them have such a 
law, except where the trailer is 
used to haul passengers. 

We hope that this may be of 
value to you.—J. A. Longnecker, 
sales mgr., Trotwood Trailers, Inc, 


THE WHEEL OF FORTUNE 
ROLLS and where it will stop 
nobody knows, to misquote Chry- 
sler Bowes. An impish prank was 
played on Covered Wagon by the 
wheel of chance which awarded 
the door prize of one of Mt. 
Clemens’ finest at the Detroit and 
Michigan Exposition. The winner 
was Charles Arthur, the foreman 
of the Vagabond Coach produc- 
tion line who already owned a 
Vagabond trailer. Arthur will 
now become I suppose, that rarest 
of all automotive plutocrats, a 
two trailer man. 

* * * 

WHEN HOPI INDIANS need 
rain they put on a snake dance. 
When Frank Joyce wants to put 
a stop to complaints about leaky 
windows and doors, he puts on a 
rain storm that would do justice 
to Hollywood. Up at the Silver 
Moon plant in Alma they have 
erected a frame work of spray 
pipes under which they drive 
every trailer before it is ticketed 
for drive away and give it the 
rain test. The pipes spout water 
at the trailer from every con- 
ceivable angle and if the job 
stays dry after the flood it is 
shipped with an assurity that it 
won't have that bane of trailer- 
dom, leaky windows, Joyce says 
it not only saves complaints from 
owners but pays its way in 
eliminating service adjustments 
to owners in the field. 

a ~ *” 


VAGABOND COACH 








HOW - 


< 

















RT ee 





























































DON'T 


SELECT A TRAILER 
FRANCHISE ON HEARSAY! 


f 


You have too much at stake to take just any trailer franchise. Not only your original 
investment, which is small, but more important, your potential profit depends upon 
your making the right selection. Certainly you can’t believe everything you hear—and 
everything you read about trailers. Just as a matter of good business, it is well worth 
while to know the whole story. Below are some facts we believe will interest you. If you 
want more, use the coupon below and we will supply them—without any obligation. 


1936 
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Covered Wagon, after extensive road tests, 
introduced Shermanite Steel — a super gal- 
vannealed steel inseparably pressed to ply- 
wood by a special process to insure a tough, 
dent-proof, rust-proof, shock-proof exterior 
plus all the splendid insulating advantages 
of plywood combined with a weight factor 
50% lighter than auto body steel and 500 
times more impervious to heat and cold. 


It is 22 times more rigid—does not weave or rumble and 
costs up to three times more than masonite, auto body steel 
or leatherette covered plywood—yet is now offered the 
trailer owner at no additional cost. 
Shermanite Steel is the finest ma- 
terial yet developed for trailer 
construction and is used exclusive- 
ly in all Covered Wagons. It is the 
same material used in modern 
Pullman car construction and in 
the big Atlantic liners for life- 
time durability. 


Covered Wagon introduced the use of wall 
or composition board for exterior body 
construction—abandoned it because this 
material, although it resembled the sturdi- 
ness of steel when painted, could be 
smashed by a blow from your foot or even 
the impact of a fist. Despite such draw- 
backs, many cheaply built trailers today 
are made of wallboard disguised to look like steel. 


1931 
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Covered Wagon trailers used auto body 

steel — discontinued its use due to ex- 

cessive weight and extreme difficulties of 

vee insulation against heat or cold. The so- 

called all-steel trailers cannot satisfac- 

torily insulate between walls because the 

ie steel ribs or framing quickly conduct the 

1 heat or cold from outer to inner walls, caus- 

i} ing excessive interior heat and wall sweat- 

ing. Any automobile parked in the sun 

offers a fine example of the discomforts of “hot spot.” Also 

ask yourself whether you would like to live under a 
tin roof with its attendant disadvantages. 
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Covered Wagon j,. impossible 
Has Been to cover the 


. zs complete his- 
‘Over the Road tory of Cov- 


ered Wagon’s 


Covered Wagon introduced plywood body 
construction with leatherette outside cov- 
ering. It was light in weight, rigid, afforded 
excellent insulating qualities—BUT the 
leatherette, when cracked or cut by scrap- 
ing trees or bushes, allowed water to con- 
tact the bare laminated plywood, causing 
warping, bulging and permanent disfigure- 
ment to trailer sidewalls. Note: Many 


trailers that incorporate this construction today should be 
closely examined at the outer edge of the floor line where 


nine years of engineering research 
and experimenting in this one ad- 
vertisement, but the foregoing 
facts do serve to prove one thing 
—there is no substitute for experi- 
ence. Covered Wagon has been 
“over the road.” That’s the reason 
why Covered Wagon offers so 
much more than any other fran- 
chise in the industry. Send the 
coupon below today. Your terri- 
tory may still be open. If it is, 
here’s a profit opportunity without 
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all too frequently the bare plywood is exposed to water, 
causing warping, rotting and rapid deterioration. 


COVERED WAGON COMPANY 


Originators and World’s Largest Trailer Coach Builders 
593 CASS AVENUE MT. CLEMENS, MICHIGAN 


! 
| COVERED WAGON COMPANY 


| 593 Cass Avenue 
| Mount Clemens, Michigan 
Gentlemen: 
I want more facts about the money-making possibilities offered by Covered 
| Wagon Trailer Homes. 
| 
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New ICC Rules May Affect Trailer 


‘Cocoon’ Trailer 


To Emerge Soon 


FLINT.— Several experimental 
units of Research Engineer Cor- 
win Willson’s “cocoon” trailer are 
expected to go into production 


Scuutt’s constant aim 


America’s greatest dollar for dollar 


value—and users who now trailers say 


TRAILER TRADE SECTION OF AUTOMOTIVE DAILY NEWS 


this month, according to the 
March issue of The Architectural 
Forum. The models are expected 
to sell in the neighborhood of 
$2,000. 

Willson’s “mobile house,” two 
stories high and with facilities for 
10 people, is intended more for 
continuous use in one place than 


it is for travel, the Forum article 
states. A frameless, chassisless 
shell, the trailer is spun from 
narrow strips of plywood, pressed 
into the desired shape. It is 
Willson’s answer to his belief that 
mobile housing offers the “only 
realistic possibility of mass shel- 
ter at the present time.” 


The business is still young. Get into 
it now with the trailer that’s satisfying 
the public demand. Thousands of in- 


quiries are being received from Schult’s 


aggressive national advertising. Our 


dealers are developing them into profit- 
able sales. Take advantage of this grow- 


is to deliver 


own territory. 


we do. Schult offers more conveniences 


and refinements at lower cost because of 
large production savings in Schult plants. 
Schult also gives you the advantage of a 
wider price range and more models to 
choose from. All this means more pros- 


pects, more sales and more 
Schult dealer. 


profit for the 
Dept. 605 


Manufacturer 


of Popular 


ing interest and get your share of the 
profits by selling Schult Trailers in your 


Write today, outlining your merchan- 
dising experience or facilities, and full 


details will be sent you at once. 


* 
SCHULT TRAILERS, Inc. 


Elkhart, Indiana 


Priced House and 


Commercial Trailers 


In Canada— 
Beach-Schult, Ltd. 
Ottawa, Ont. 





Two Models in 
a Wide Range 
of Stock Sizes 
Chosen by trailer 
builders who de- 


mand the highest 
quality. 


HerZim window and screen assemblies are used on 90 per cent of the 
trailers built in America today. They offer clear vision, without cross strips 
of metal to obscure the view. They are easily operated, positive in adjust- 


ment, waterproof and insert proof. 


because they are true to size and are easily installed. 


Metal Mouldings for the Trailer Coach Builder 


We manufacture hundreds of moulding sections that meet every need of 
the trailer builder—drip mouldings, bumper rails, angles, finish mouldings, 
T mouldings, etc. All are described in our Catalogue, that will be mailed you 


upon request. 


They simplify production problems 


HERRON-ZIMMERS MOULDING COMPANY 


DETROIT, MICHIGAN 


3654-76 BEAUFAIT 
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Operation 


Brakes Standard on All 
Vehicles Over 1,400 Pounds 


(Continued from Page 1) 


regulations are, in part, as fol- 
lows: 

“Every motor vehicle shall be 
equipped with brakes on all 
wheels, excepting any full trailer, 
semi-trailer, or pole trailer of a 
gross weight not exceeding 3,000 
pounds; provided, however, that 
the gross weight of any such 
trailer or four-wheel pole trailer 
without brakes shall not exceed 
40 per cent of the gross weight 
of the towing vehicle when con- 
rected to the semi-trailer or two- 
wheel pole trailer.” (As_ the 
everage weight for an automobile 
is 3,000 pounds, this law will gov- 
ern trailers weighing 1,200 pounds 
or more). 

“Every full trailer, semi-trailer, 
and pole trailer, (except those 
weighing 3,000 pounds gross or 
less) shall be equipped with 
brakes of such a character as to 
be automatically applied upon 
break-away from the towing ve- 
bicle, and means shall be pro- 


New Trailer Camp 


Built In Chicago 


CHICAGO. A new trailer 
camp with all modern appoint- 
ments, the Touhy - Milwaukee 
trailer park, will be placed in 
operation just outside of Chicago 
on Waukegan road and Milwau- 
kee avenue on May 15. It is pat- 
terned after the model camps of 
Florida and California. Four 
acres of ground have been set 
aside for parking space and a 
plot of equal size will be available 
for recreational purposes. With 
two softball diamonds, croquet 
grounds, horseshoe courts and 
play spaces for small children. 

The administration building will 
contain an office, commissary, 
shower baths and rest rooms, 
while the basement will contain 
a laundry for general use of 
trailerites. Arrangements have 
been made for piping city water 
to the entire park. Electricity will 
be available within 100 feet of 
any trailer. John G. Bliz will op- 
erate the park, which will cater 
to patrons the year around, 





vided to maintain application of 
the brakes in such case for at 
least 15 minutes.” 


The ICC also requires that on 
the rear of each trailer “. dist 
there shall be one tail lamp and 
two reflectors, one at each side. 
If the trailer . . . obscures the 
stop light on the towing vehicle, 
it shall also be equipped with one 
stop light.” 

Front clearance lamps of an 
amber color are required, and all 
lights must be capable of being 
seen 500 feet under normal con- 
ditions. Clearance lamps must be 
mounted so as to indicate the 
dimensions of the vehicle. 


In any combination of motor 
vehicles, the ICC requires that 
the brakes on the trailer be syn- 
chronized with the brakes on the 
towing vehicle, unless some 
means is provided through which 
the brakes on the trailer may be 
applied first. An independent 
braking system for holding the 
vehicles stationary upon a grade 
is also required, as well as two 
separate means for applying the 
braking effort. 

Vehicles having brakes on all 
wheels must be capable of coming 
to a stop within 30 feet at 20 
miles per hour, with a decelera- 
tion of 14 feet per second; while 
vehicles not having brakes on all 
wheels must be stopped within 
45 feet, with a deceleration of 9.5 
feet per second. 

Emergency flares, to be used 
when the vehicle is disabled, must 
be used to indicate the position 
of the vehicle, the regulations 
require, 

With these and other regula- 
tions lurking on the trailer hori- 
zon, it is necessary that some 
means be undertaken to persuade 
legislative bodies to consider the 
house trailer as deserving of dis- 
criminate regulation. 


Trailer Co. Organizes 

COLDWATER, Mich—The Over- 
land Coach & Manufacturing Co. has 
been incorporated here to manufac- 
ture and deal in all types of trailers 
and coaches. The company has a 
capitalization of $35,000 common 
stock and $25,000 in preferred, of 
which $15,000 has been paid in. 


Kabin Koach says about 
Seapak Insulation 


“Trailer insulation was a real problem. Seapak has 
made that problem Ancient History.” 
R. E. MERRELL, Sales Manager, 


Kabin Koach Co. 


Seapak is an integral unit in many of America’s 
leading trailers. Builders know that Seapak pro- 
vides both heat and sound control. Low in price 
and ease of application means less dollars per 


trailer. 


Seapak insulation insures customer satisfaction. 
A letter will bring samples and particulars. 


SEAMAN PAPER COMPANY 


1333 E. Milwaukee Ave. 


Detroit, Michigan 
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doo Per Cent Increase Seen in May Production 


April Estimates Equalled 
By 83% of Trailer Makers 


(Continued from Page 1) 
who stated that their April pro- culties some factories are having 


duction in numbers did not quite 
reach the estimates made for the 
month, said that their dollar vol- 
ume had passed the estimate for 
the month by a comfortable mar- 
gin due to the fact that they had 
delivered more than double the 
number of higher priced units 
than had been originally sched- 
uled for production but had 
failed to reach the figure set on 
the low end models. 


Trailer Trade has encountered 
this condition in several instances 
during the past month in talking 
to distributors in different parts 
of the country. These men who 
are on the firing line have been 
amazed at the demand for the 
deluxe and custom built vehicles, 
especially during the past six 
weeks. 

Owing to the fact that prac- 
tically eight out of every 10 
buyers had never had any trailer 
experience and that the vacation 
season was but a short time off, 
it was felt that this spring would 
see a very pronounced demand 
for the lowest priced models. 
Quite the reverse has been the 
case. 

So many people have found it 
difficult to find acceptable hous- 
ing facilities at a price within 
their ability to pay, a natural 
demand for the better type of 
trailer which has sufficient floor 
space and furniture to provide 
living comfort has resulted. 


This demand which seems to 
be one of filling a very pressing 
need in many sections of the 
country, especially in the indus- 
trial areas seems to indicate that 
if this country had even a mini- 
mum of acceptable trailer parks 
comparable to those in and sur- 
rounding Miami, Florida and the 
legislators had come to earth 
with sane trailer park legisla- 
tion, this industry of ours would 
be filling a housing market which 
skyrocketing material prices and 
excessive building labor costs are 
killing. 

People wish to live decently and 
in a degree of comfort. People 
with children can not live com- 
fortably in rooming houses, and 
house rents in many cities for 
respectable houses in acceptable 
neighborhoods have risen to a 
height beyond the ability of many 
families to pay. 

Despite the fact that the first 
quarter production was off esti- 
mate approximately 60 per cent, 
the industry output is still nearly 
double that of last year to date, 
judging from the report of the 
leading builders. 

Dealers who are waiting until 
the demand for trailer catches 
up with their stock on hand are 
going to have extreme difficulty 
in taking care of their deliveries 
with a goodly number of lines 
during June and early July, jud- 
ging from the production diffi- 


Kinney is Named 


TCA Sales Head 


right now. 


The modern house trailer takes 
a definite amount of enclosed 
factory space in which to manu- 
facture and assemble it and 
only a certain number can be put 
down the production line at one 
time. Trailer plants don’t have 
rubber walls to allow for a three 
months stretch and manufac- 
turers can not operate profitably 
during 12 months in a space that 
is only needed three. 

Experienced dealers who have 
found that they have the re- 
quired selling ability to success- 
fully merchandise trailers are 
anticipating their peak require- 


“465 


IN APPRECIATION OF Tulsa’s newest industry, the Travelodge 
Corp., the Tulsa Tribune took the first trailer completed in the new 
factory, placed its assistant city editor and a staff photographer 
aboard, and sent them touring three states and 70 cities to demon- 
strate and advertise the Travelodge trailer. 





ments now and storing ahead for| not make deliveries, except on 
the time when their factories can| scheduled orders. 


Wall Street Eyes 


Trailer Advance 


NEW YORK. — First quarter 
trailer sales reports are causing 
an increased flutter on Wall 
Street, according to observers 
here. Big business is beginning to 
welcome with open arms this 
rapidly growing industry that of- 
fers a new source of prosperity 
material. 


Analysts point out the fact that 
the trailer business, with a jump 
of from 170 manufacturers at the 
beginning of 1935 to over 700 to- 
day, shows the same indications 
of breaking out of its shell that 
were shown by the automotive 
industry 20 years ago. Some 
trailer makers showed sales in- 
creases of as much as 300 per 
cent in the first quarter. 


THIS MODERN BENDER TRAILER PLANT 15 LOCATED IN ELYRIA, OHIO, 26 MILES FROM 


CLEVELAND. 


1¥ tS SITUATED ON A PLOT OF 19 ACRES AND EMBRACES 650,000 


$Q. fT. OF FLOOR SPACE. [fT 38 THE LARGEST TRAILER PLANT IN THE WORLD. 


oe 


@ About a year ago after extensive surveys and tests, my brethers and | decided 
that trailer coaches could be so designed, engineered, and manufactured that, even 
though they are mobile units, they would have the permanency of well built houses. 

For the past 19 years we have been building the finest type of motor coach bodies 
for prominent bus operators all over the country and have pioneered and successfully 
developed the all steel type of construction for both passenger carrier and commercial 
purposes. This experience in the transportation field has proved to us that we 
know how to build bodies that offer the utmost in safety, comfort, and durability. All 
steel construction has demonstrated to us its stamina and greater value. We were 
convinced that a house trailer of all-steel — steel understructure, steel sides, front, 
rear, and roof — covered with steel — was the only kind to build. 

Accordingly we purchased a factory, completely reconditioned it, equipped it with 
the latest type of modern machinery, involving assembly line production and manned 
it with efficient directional personnel and experienced workmen — incorporating a 
type of craftsmanship unparalleled in the industry and thereby setting up a new 
standard for this young but lusty industry. 

The results have been beyond our fondest anticipations. Our production capacity 
is equal to any demand— insuring immediate deliveries. To alert distributors and 
dealers we offer the opportunity of joining with us in this enterprise—in the distri- 


. bution of an outstanding, profit-making trailer. In charge of sales is A. W. Shields, 


a pioneer in the industry, thoroughly experienced in design, manufacture, and 
distribution of trailers. Mr. Shields, any of my associates, or myself will be glad to 
discuss with you the unusual opportunities for profits which the Bender franchise 
offers far sighted distributors. 

Sincerely yours, 


00 up —t 


RETAIL 


President - THE BENDER BODY CO. 


Executive Offices - Cleveland, Ohio 


Trailer Division 
400 Clark St. 
Elyria, Ohio 


CINCINNATI. — C. H. Kinney 
has been appointed director of 


sales for the Trailer Co. of 
America, it has been announced 
here at the main offices of the 
company. Kinney, formerly with 
the Walker Vehicle Co. of Chi- 
cago, is widely experienced in the 
automotive field, and will take full 
charge of the sales end. 


J. Englaender, president of the 
company, at the same time an- 
nounced the appointment of A. J. 
Woltering as executive vice-presi- 
dent. Woltering had been sales 
manager of the firm for several 
years. He will direct all operations 
of the company, its branch offices 
and factories. 








National Trai 


Trailer Film is Offered 


To Silver Dome Dealers 


DETROIT.—A 16-mm. motion 
picture illustrating all the proces- 
ses of trailer manufacture from 

the time the 
wheels are 
mounted on the 
chassis, through 
the various 
operations until 
the completed 
trailer coach 
rolls out the 
door, has just 
been made 
available for 
Silver Dome 
K. M. Schaefer ‘trailer coach 
dealers and dis- 
tributors, according to K. M. 
Schaefer, general sales manager 
of Silver Dome, Inc. 


The film, Schaefer said, will al- 
low prospects to see the actual 
materials and painstaking skill 
used by craftsmen in building 
trailer coaches. Details of con- 
struction ordinarily hidden from 
the purchaser in the completed 
coach will be open for his inspec- 
tion, for purposes of comparison, 
before he signs the order. 

In addition to the film, attrac- 
tive dealer signs, sales bulletins, 
salesmen’s training kits, direct 
mail material and other dealer 
helps have been prepared. 

“All these dealers aids are 
aimed at the one objective of re- 
tail 
same progressive business men 
who have contributed so much to 


representation among the) 


the success of retail automobile 
selling,” Schaefer said. “A major 
advantage to the trailer coach 
dealer is that he need not main- 
tain expensive sales and service 
facilities demanded by automobile 
selling. A trailer coach needs prac- 
tically no mechanical attention as 
compared with the motor car. An 
accessory display will largely sup- 
plement service quarters. 

With the spring peak demand 
for trailer coaches rapidly ap- 
proaching, the Silver Dome fac- 
tory is working night and day to 
supply increasing orders, Schaefer 
said. 


Trailer Colonies Warned 


Covered Wagon 


Appoints Challis 


MT. CLEMENS, Mich.—Organi- 
zation of a personnel department 
with Louis M. Challis as director, 
has been announced by D. R. 
Donaldson, vice-president of the 
Covered Wagon Co. 

New quarters to house the ad- 
ministrative division of the per- 
sonnel department are being 
erected adjacent to the main plant. 
Activities of the employment de- 
partment, plant hospital, work- 
men’s compensation administra- 
tion, safety department, employes 
stores, plant athletic and recrea- 
tion divisions, employe’s group in- 
surance plan, and plant protec- 
tion will be co-ordinated under 
Challis’ direction. 


To Meet All State Codes 


CHICAGO. — Trailer manufac- 
turers and dealers would do well 
to give serious study to the health 
hcusing and building codes of 
both states and cities governing 
trailer camps, according to the 
Chicago office of the American 
Municipal Assn. 

The admonition is contained in 
a revised edition of “The House 
Trailer: Its Effect on State and 
Local Government,” published by 
the association, in co-operation 
with the American Public Welfare 
Assn., National Assn. of Housing 





AIR-CONDITIONING units of the new Roadhome Pullman 
Coaches draw live air circulating between double walls and top, 
which passes through water and is expanded. Shown is one of the 
trailers being given a test in the desert. 





Officials and National Assn. of 


Planning Officials. 

Specifically, a point is made of 
tbe importance of providing 
enough cubic feet of air space per 
person per room, as specified by 
building codes. This, it is stated, 
applies to trailer coaches used as 
homes in the same degree as to 
the homes themselves. 

The booklet cites three types of 
trailer colonies, stating that the 
ideal one from the point of view 
of the municipality should be oper- 
ated by the community for pri- 
vately-owned trailers. In _ that 
event, the city would install 
utilities and collect rent from 
trailer owners, providing the state 
laws ‘permit the municipality to 
enter such a venture. 

Another type of camp outlined 
is compared with the “horizontal 
co-operative apartment.” In other 
words, it would be privately oper- 
ated, with the trailer owners con- 
cerned joining in furnishing the 
necessary facilities and, of course, 
owning the land beneath the 
trailer wheels. 

A more remote but logical type, 
it is stated, would be municipally- 
operated camps having trailers to 
rent to individuals. 


Of the 365 coach trailers manu- 
facturers in business in 1936, less 
than 20 makers built over 100 trail- 
ers during the year. Only six made 
over 1,000 for the year. 


PERFECTION LINE CAMP AND TRAILER HARDWARE 


MODERN EQUIPMENT FOR BETTER TRAILERS 


Fas 


NO. 60 SLIDELOCK FOR TRAILER DINETTE TABLES 


Supports the back end of dinette table and allows it to slide back and forth 
easily as desired. Solves the problem of seating persons in trailer dinettes without 


squeezing and discomfort. 


~NN"”GogeeE_amnanan9aa_EAs 


STURDY CONSTRUCTION 
SIMPLE INSTALLATION 


For Real and Continuous 
Service. Waterproof. 
Weathersealed 








PERFECTION LINE SAFETYCRAFT Trailerlights 
“With That Added Safety Feature,” Electrical Con- 
nectors, Clearance Lights, Tail Lights, Dome Lights, 
Lavatory Sinks 


Kitchen Sinks and Strainers, 
Strainers, Water Intake Fittings, 


5200 Lorraine Avenue 


NO. 58-Q-2 RUBBER TWO-WAY 
CONNECTOR 

For Connecting 116 Volt Light Circuits 

from Outside Line to Trailer Lights. 


FORT Dinette 


and 


Door Locks and Devices, etc. 


THEODORE BARGMAN 


C-32 TABLE LEG CATCH 

SNAP! IT’S OPEN! 
_SNAP! IT’S CLOSED! 

Will Not Jar Loose. Fool- 
proof and Dependable. 


MOULDED OF RUBBER 


For Added Safety Protec- 
tion. To Prevent Shock 
When Handling. 





Locking endics,, COMFORT Studio Couches, COM- 
ets, 
Table Hardware, Trailer Chassis, Metal Corners and 
other Trailer Construction Parts, Couplers and Lifting 


COMFORT Cushions, Dinette 


Detroit, Michigan 


Be sure to Ft your copy of the new PERFECTION LINE CAMP AND TRAILER HARDWARE CATALOG 


just release 
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ler Show Mapped for Detroit Next Fall 


Early Exposition Separate 
From Cars Held Sales Aid 


(Continued from Page 1) 


belonging to the association. This 
committee is to select the city in 
which the show shall be held and 
to arrange for the details of the 
exhibit. 

While there has been sentiment 
in some quarters for holding the 
fall show in Chicago because of 
its facilities, the majority of those 
interviewed during the past six 
weeks favor Detroit strongly for 
several reasons, not the least be- 
ing that it is the motor capital of 
the world. As such, Detroit is 
thought to have a distinct advan- 
tage over any other city from the 
standpoint of dealer attendance, 
and it is primarily dealer attend- 
ance which the trailer manufac- 
turer is interested in for a show- 
ing of this type. 

There is no question in the 
minds of the larger builders that 
the time has come when the 
trailer industry should have a na- 
tional show run by the manufac- 
turers and for the benefit of the 
trailer industry as a whole. The 
business of making and selling 
trailers has grown to such pro- 
portions that it can no longer be 
considered as an offshot of the 
motor car business. 


That an exclusive trailer show 
can be made successful has been 
demonstrated by results of the 
show held at White Plains, N. Y., 
by the dealer body in that vicin- 
ity. In the April issue of Trailer 
Trade, results of the show were 
enthusiastically praised by the 
dealers who had coaches on ex- 
hibit. The concensus of their 
opinion seemed to be that a much 
larger percentage of potential and 
interested trailer buyers attend an 
exclusive showing than a mixed 
exhibit. 


The automobile shows through- 
out the country will continue to 
have large trailer showings, it is 
felt, but these showings will be 
made by the trailer dealers and 
distributors located in the show 
cities. Every city of any size in 
the country already has its group 
of trailer dealers and many of the 
larger cities are developing trailer 
rows, similar to the automobile 
rows of the days before motor car 
multiple dealerships. 


The dealer in each city will be 


Opens Trailer Camp 


KENOSHA, Wis.—Glen Holm has 
opened the Central Trailer park on 
the shores of Lake Michigan be- 
tween Kenosha and Racine where he 
is selling Hayes and Schult trailers 
and providing trailer camping 
grounds. Ground rental of $1 a 
week includes parking space, private 
meter for electricity, flush toilets 
and shower baths, grocery, milk and 
laundry service, police protection 
day and night, playgrounds and pri- 
vate bathing beach. 








just as interested in getting his 
vehicles before the buyers in his 
home town as the automobile 
men, and there is little doubt that 
the automobile show offers the 
best and most economic oppor- 
tunity of the dealer reaching the 
greatest number of local potential 
buyers. 

A national trailer show held by 
the manufacturers before the local 
shows, however, it is felt, will ac- 
complish the same objective for 
the trailer industry as the New 
York and Chicago NACC shows 
accomplished for the motor car 
industry in its earlier days, par- 
ticularly if the trailer manufac- 
turers are fortunate in selecting 
a capable show manager. A na- 
tional trailer show cannot afford 
to be less well staged than the 
similar spectacles put on by the 
motor car men. 


Trailer Mover 
Is Announced 


SAGINAW, Mich.—A newly de- 
veloped trailer mover has been 
announced by the Saginaw Stamp- 
ing & Tool Co. Called the “Little 


|Giant Trailer Mover,” the unit is 


well adapted for use with trailer 
manufacturers as well as dealers 
and distributors. 

This unit uses two 12” diameter 
pneumatic wheels complete with 
ball-bearing hub firmly fixed on 


ADAPTED FOR USE of manu- 
facturers and dealers as_ well, 
this new trailer mover has been 
developed by the Saginaw Stamp- 
ing & Tool Co. 


an axle which supports a vertical 
post adjustable to the height of 
standard trailers. An 1%” di- 
ameter ball is used which fits 
into the trailer hitch. 


With a simple downward mo- 
tion of the handle the entire nose 
of the trailer is raised and placed 
in a moving position. There is a 
12” wheel tread which gives sta- 
bility to the unit and aids in easy 
movement and turning of the 
Little Giant. 








polished. 


Write Today for 





TRAILER GLO 


@ LEATHERETTE CLEANER POLISH 
@ PLYWOOD CLEANER POLISH 


Leatherette Cleaner Polish cleans grease and dirt from 
the leatherette, restoring its beauty, leaving the leather- 
ette soft and pliable with a protective film that can be 
It withstands that salt air corrosion. 

Plywood Cleaner Polish cleans cooking grease and dirt 
from the interior plywood in one easy operation without 
the use of strong soaps and water. 


DEALERS WANTED "9! tP@pen “4” 


Franchise of the 


Fastest Selling Trailer Accessory Today. 


GREAT LAKES CHEMICAL CO. 


MT. CLEMENS, MICH. 
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Trailer Criticism at SAE Meeting Hit by Sherman 


Convenience, Utility Worth 


Slight Extra Cost, He Says 


(Continued from Page 1) 


that far in any one car with a 
trailer behind him. 

“The whole question simmers 
down to one of relativity: 


“Is the slight additional wear 
on the car justified by the added 
utility of having a trailer at- 
tached to a car, giving the owner 
an extra added convenience? 


“From a practical standpoint 
a check was made of garages and 
service stations, inquiring 
whether any difficulties due to 


2. New Coaches 
Announced By 


Royal - Wilhelm 


STURGIS, Mich.—Royal-Wil- 
helm Co., builders of “Royal” 
trailer coaches has introduced two 
new models, the company has an- 
nounced. 

The “Rover” at $595, features 
two full-length wardrobes; golden- 
brown stain finish interior; beds 
for four; smart upholstery and 
drapes; ample storage space and 
good ventilation. The “Rover” is 
especially popular with hunters, 
fishermen and outdoor people in 
general who wish all the room, all 
the light and air, all the conven- 
iences possible—at a moderate 
cost, the announcement states. 


The “Commodore,” 
wider trailer coach, deluxe, 21 feet 
long, at $1610. This new “Com- 
modore” is virtually a complete, 
convertible six-room apartment. 
The dinette at the rear has a bath 
under the left divan, a cabinet be- 
tween the windows, a full-width 
outside trunk, and storage space. 
It is finished in Cape-Cod maple 
with walnut, and draped, cut off 
from the galley by an arch and 
hanging. 

The galley, immediately for- 
ward, has oven-type, instant-light 
gasoline stove, raised ice box, 
work table, drawers, sink cabinet, 
dish and storage cabinet, forced- 
draft fan, and is finished in 
enamelled woodwork; amply ven- 
tilated and lighted. A small hall- 
way has on one side septic-type 
toilet and lavatory, on the other 
large full-length cedar-lined ward- 
robe with door, which closes off 
the entire rear of the coach, if de- 
sired. 

Reception-living apartment has 
a full length side divan, heater, 
ana built-in desk, vanity and 





drawer unit, finished to match the | 


dinete. 


How Reflect-0-cell 


You can forget heat in this 
Reflecto-O-cell--insulated Hayes 


a_ higher, | 


cne-sixth of 120,000 miles or 20,- 





use of trailers had occurred. It 
was impossible to find any such 
experience in the records. The 
Covered Wagon factory itself has 
never had any complaint from 
trailer owners that use of a 
trailer caused any excessive wear 
or deterioration. Many Covered 
Wagon trailers have gone on 
cross-continent trips time and 
again without evidence of strain 
on the car. 


“There is a difference in the 
type of hitches used on trailers 
which might hasten depreciation. 
Some trailers have rigid draw- 
bars. Every movement of the car 
is transmitted to the trailer and 
every movement of the trailer is 
sent directly to the car. Where 
the drawbar is rigid an extra 
strain is imposed on the frame 
of the car. 


“I do not believe it is neces- 
sary to redesign automobiles for 
use with trailers. My personal 
experience indicates the present 
car is adequate for use with 
trailers. I would not suggest any 
change in automobile design. 

“The motors in automobiles are 
strong enough to stand the extra 
load. Some of the motors in 
autos are used in trucks also. It | 





is the transmission, the clutch, 
the frame and the springs which | 
stand greater wear. | 

“In some instances with cars| 
with unusually soft springs it has | 
been found advisable to add 
extra leaves or helper springs to 
prevent the car from settling in 
the rear. 

“It is essential to attach trailer | 
hitches as close to the car as 
possible, to ease whatever strain 
there may be. 

“The entire question of exces- | 
sive wear is one the owner should | 
decide. If he wants the added 
convenience of a trailer the slight | 
additional deterioration becomes 
« minor matter. 

“As a simple comparison, take | 
a car costing $600. The life of | 
that car will be around 120,000 
miles. If you figure one-sixth of | 
the cost as additional wear for 
pulling a trailer, that would be 





Elcar Gets New Plant 
ELKART, Ind.—The Elcar Coach 





Co. has moved into its large new 
four-story factory building here. The 
new plant is being completely re 
modelel and equipped and will enable 
the company to more than double its 
present production. 





Gives Year Round 
Comfort to Hayes 
Owners 


N2 need to fear summer’s 
scorching heat in a 
Hayes Safety-Steel Trailer. 
For NOW, Hayes...like 26 
other leading builders .. . 
protects owners from harm- 
ful heat and cold with new, 
scientific Reflect-O-cell, the 
completeinsulation. Reflect- 
O-cell makes trailers ab- 
solutely weatherproof by 
stopping heat leakage and 
moisture transmission, thus 
ending destructive CON- 
DENSATION & SWEATING. 


Write Dept. N for 
FREE Illustrated Literature 


ALUMINUM AIRCELL INSULATION CO. 
CURTIS BLDG., DETROIT, MICH. 
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A STOPOVER on Thunder Bay river, near Alpena, Mich., during 
the 1,000-mile trip made by this Pontiac and Covered Wagon trailer 
over the rough fire-breaks, wood trails, ice, slush, and ruts of north- 
ern Michigan, preparatory to opening of the trout season. 





convenience of having a trailer 
along.” 


00¢ miles for an additional $100 
cost—a negligible sum for the}{ 





Covered Wagon 
Appoints Two 


MT. CLEMENS, Mich. — Ap- 
pointment of Meverell P. Schock 
as safety inspector of Covered 
Wagon Co., has been announced 
by D. R. Donaldson, vice-presi- 
dent in charge of manufacturing. 

Schock was selected from a 
group of factory employes. His ap- 
pointment is in line with a policy 
of promoting men from the shop 
wherever possible, Donaldson said. 

Donaldson also announced the 
appointment of Frank Pringnitz 
as new store attendant of the 
Covered Wagon Co.’s_ factory 
store. . 

The store is operated as a serv- 
ice to employes of the trailer 
coach company. Profits from store 
operations go toward granting 
loans to sick or needy employes 
who are unable to work. 


Silver Domes Everywhere! 


Car dealers know that the Silver Dome franchise is profitable. Car Dealers every- 
where—North, East, South, and West—are proving it! Full gross profits with no 


increased overhead. 


You don’t have to go into the trailer business with anything less than the FINEST 
TRAILER MADE—and the MOST PROFITABLE TRAILER FRANCHISE. 
Silver Dome gives you both! A proved product since 1931, enthusiastically ac- 
cepted by both dealers and trailer owners. The franchise with proved profit-making 
opportunities. A complete line. A model to meet every price. Beautiful exteriors, 
thorough and modern engineering advancements. Every model luxuriously fur- 


nished. 


All-steel, electrically welded chassis frame; Plymetal and Tempered Masonite 
paneling; optional proved third wheel; safety outrigger axle and running gear; with 
many other built-in safety features which insure thousands of miles of trouble-free 


travel. 


Now is the time to associate yourself with a pioneer and the leader in the industry 
—the time to add extra profits to your business from trailer sales! Act Now! Write 


for complete information. Your territory may still be open. 


SILVER DOME INC., 50 Endicott Street, Detroit, Michigan 


SILVER DOME 
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Advertise With Trailers 


MT. CLEMENS, Mich. — Trailers 
are being used in several national 
promotional and publicity campaigns, 
arranged in co-operation with the 
Covered Wagon Co. Warner Bros., 
motion picture producers, are plan- 
ning a Covered Wagon caravan to 
promote a forthcoming motion pic- 
ture. The trailers will carry a group 
of movie debutantes on a tour of the 
country in advance of the motion 
picture. 


TRAILERADIO 


A radio especially 
designed for 
Trailers. Oper- 
ates 6 volts, no 
“*B’’ batteries and 
110 AC _iine. 
Excellent tone, 
economical oper- 
ation. Represen- 
tatives wanted. 


Address 
TRAILERADIO 


3003 12th Avenue, So. 
MINNEAPOLIS, MINN. 
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Increased Sales 
Force Alma To 
Expand Output 


DETROIT.—Frank H. Joyce, re- 
cently elected president of the 
Alma Trailer Co., reports an in- 
creasing volume of orders which 
will necessitate an expansion of 
the present schedule of eight 
trailers a day. 

Associated with Joyce as con- 
sulting engineer is Adolph H. 
Richter, formerly with the Citroen 
Co. of Paris and the Chrysler Mo- 
tor Co. 

With facilities of the former 
Republic Truck plant, Alma 
Trailers are now manufactured on 
a progressive assembly line over 
850 feet long. 

New models, which will be in- 





cAnnouncing 
PULLMAN 


The Trailer DeLuxe 


ESIGNED for those who demand 
the best, Pullman Caravans 
embodies every facility for fastid- 
ious living and entertaining — and 
opens up an entirely new market 
for quality minded distributors 


PULLMAN CARAVANS, 


MARION, 


CARAVANS 


and dealers. 


inc. 
INDIANA 








LAMPS 
for 
TRAILERS 


RLY de- 
nor” lighting 
d erignalling - 

= al are impor mes 
safety an 
equipment on which 
you can depend. 
Ss 
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sTOP LAMP 


Model No. 516 
CLEARANCE LAMP 
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TRIFLEX 
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troduced in September, will un- 
doubtedly show changes in con- 
struction, These are particularly 
noticeable in the quality of the up- 
holstery, bedding, linoleum and 


“galley.” 


“The greater prosperity of the 


country is being reflected in the 
demand for trailers in our higher 
price bracket—that is, around the 
$800 mark,” says Joyce. “Although 
our less expensive models enjoy a 
steady sale, the increases in labor 
and material costs will un- 
doubtedly force an upward revi- 
sion of these models as present 
margins are not profitable and 
there is constant pressure for high 
quality accessories. Over 14 major 
improvements have been made in 
the past 60 days without a price 
advance.” 


Hayes Appoints 
Sixteen Dealers 


GRAND RAPIDS.—tThe trailer 
division of Hayes Body Corp. has 
announced the appointment of the 
following new dealers: 

Harry R. Lamoreux, Cherokee, 
TIa.; Paul L. Hall Motor Co., Ty- 
rone, Pa.; Gateway Motor Co., 
Livingston, Mont.; Nybo Motor 
Co., Billings, Mont.; Quay County 
Motor Co., Tucumcari, N. M.; 
Brown Commercial Co., Clayton, 
N. M.; C. H. Starkey, Miamisburg, 
O.; C. L. Cocrun & Son, Cham- 
paign, Ill.; Herb Davis Trailer 
Sales, Battle Creek, Mich.; Paul 
& Linn, Lansing, Mich.; Hyland 
Stebbins, Lansing, Mich.; C. W. 
Glenn, Stockbridge, Mich.; Bridge 
Service Station, Windsor Locks, 
Conn.; Cowan Coach Trailer Sales, 
Detroit, Mich.; Martens Motor 
Co., Bloomington, III. 


Schult Announces Details 


Of Sport Model Coach 
ELKHART, Ind.—Specifications 
for the new sport model now in 
production by Schult Trailers, 
Inc., have been announced as fol- 
lows: 

Price, $345, including everything 
but bumper, f. o. b. factory. 
Length 13% feet overall. Body 
length 12 feet. Inside width six 
feet, three inches. Outside width 
six feet, six inches. Interior 
keight at tallest point six feet, 
two inches. 

Included are: wardrobe, sink, 
icebox, beds for four, cook stove, 
heating stove, curtains, forward 


| bed, double deck rear bed, break- 


fast nook, dining table, two light- 
ing fixtures, electrical outlet, 


| linoleum floor, natural fir inside 


finish, floor and clearance lights. 


HERE is a travel coach designed 
by automobile engineers — built by 
skilled automotive craftsmen — and 
equipped by trailer-experienced 
women. Features include double-wall 
construction for all weather comfort, 
airplane-type insulation, auto win- 
dows, bronze screens, coil spring 
beds, and, at your option, commodi- 
ous 2-roomeffects. Four models,wide 
range of equipment and prices. 


COMMERCIAL COACHES 


We design custom built commercial 
coaches to meet the sales require- 
ments of any manufacturer or jobber. 
Let us give you interesting evidence 
of what others have done in cutting 
sales costs through the use of our spe- 
cially designed commercial coaches. 


KABIN KOACH CO., INC. 
2258 Scott Lake Road . Pontiac, Mich. 
Without obligation, send me catalogue and 
full information on your passenger and 
commercial coaches. 

Nome 
Street 


City State 


Realtors Debate Effects of Trailer Competition 


:|Majority Appear to Feel 


competition with small homes and 
apartments as well as with beach 
cottages is already being felt in 
some southern realty markets, 
while northern summer resort 
proprietors with strings of house- 
keeping cottages for rent view 
the expanding public interest in 
trailer travel with mixed emotions, 
but in some cases are buying 
trailers for themselves as_ sub- 
stitutes for additional cottages. 
Meanwhile, prospective buyers 
haunt showrooms of dealers, and 
trailer factory production sched- 
ules are being stepped up to 
double and treble 1936 output, 
with inquiries and current orders 
far ahead of the same season last 
year, according to a survey just 
completed by Northwestern 
National Life Insurance Co. 


Though most of the concerns 
reporting are operating only one 
shift now, the majority expect to 
put on an additional shift during 
their approaching peak season. 
Almost without exception they 
are either making increases in 





discussing the lots. 


recently done so. Of a dozen ma- 
jor manufacturers of house trail- 
ers from Michigan to California, 
the smallest increase reported 
over 1936 production schedules 
was 50 per cent and the largest 
reached the amazing total in- 
crease of 900 per cent. The total 
U. S. output for 1937 is variously 
estimated at from 100,000 to 150,- 
000 units. 


The severe house shortages ex- 
isting in many cities are cited by 
realtors as likely to postpone any 
visible effects from trailer com- 
petition for some time to come. 
Typical comment from a Des 
Moines, Iowa, real estate firm: 
“No effects of trailer competition 
anticipated in the near future, due 
to the severe climatic changes in 
this area, though a house short- 
age here has caused a consider- 
able increase in rents and may 
eventually force people in the 
lowest rent brackets into trailer 
living.” A Milwaukee, Wis., realty 
;concern states, “We believe that 
with building costs rising and 
small rentable units becoming 
very scarce, many families will at 
least temporarily adopt the trailer 
mode of shelter. We can quote 
several specific instances.” 

Southern winter resort com- 
munities have been first to note 
the effects of trailer popularity. 
“Our experience so far with 
trailers and tourist camps has 
convinced us they are going to 
affect the hotel business, also the 
renting of summer homes fur- 
nished; this, we think, will in 
turn also affect unfurnished, me- 
dium-priced homes,” says an Ashe- 
ville, N. C., realty concern. 

Florida real estate men gen- 
erally welcome the trailer as a 
strongly beneficial influence: “TI 
consider house trailers to be a 
distinct benefit to a resort city 
like St. Petersburg,” is a typical 
| comment. “Trailers bring more 














the size of their factories, or have | 





New Influence Beneficial 


people to our city; most people, 
accustomed to larger quarters, 
will not live permanently in their 
trailer; I believe we sell more 
homes per thousand families liv- 
ing in trailers, than per thousand 
families living in hotels and 
apartments.” 

A number of sales of house 
trailers have already been made 
to northern summer resort pro- 
prietors, in some cases to pro- 
vide mobile accommodations for 
guests who want to fish several 
neighboring lakes; in other cases 
proprietors are “boosting” the 
trailers off their wheels, piping 
and wiring them for permanent 
accommodations. 

Small cottage-resort operators 
expressed conflicting views in the 
inquiry; some began to feel trailer 
competition last year, though the 
1936 season was a very prosperous 
one. Some proprietors are positive 
the trailer will decrease resort 
business; others welcome it and 
are planning accommodations for 
trailer visitors. 

“Expect trailer competition to 


MINNEAPOLIS.—House trailer 


BELIEVED TO BE THE FIRST “portable real estate offices” in 
Michigan, two Covered Wagon trailers are being used by S. C. Had- 
ley, Inc., Detroit realtors, as field operating headquarters. The trailers 
are placed at conspicuous points in subdivisions, and prospects are 
invited into a warm, dry trailer instead of being left outdoors while 


affect the summer resort busi- 
ness; we had several examples 
last sumer. Feel trailers will re- 
duce the number of new summer 
cottages built.” But, said another 
small resort owner: “Trailers will 
not hurt the resort business to 
any extent. As a whole, they may 
help. We are establishing facilities 
to accommodate trailers in our 
camp.” 

The more luxurious class of re- 
sorts can see no possible compe- 
tition from the “house on wheels.” 
“Don’t think trailers will hurt our 
trade, as we cater to a class who 
want roomy quarters,” was a 
representative comment. 

Prevailing estimates of the 
number of house trailers now in 
service vary from 300,000 to 500,- 
000, and anticipate that the num- 
ber will expand another 100,000 or 
150,000 by the end of 1937, the re- 
port states. People living on life 
insurance annuities, railroad men, 
and others retired on pensions, 
school teachers, skilled and un- 
skilled workers in seasonal oc- 
cupations, and highway workers, 
are among the _ social and 
economic groups in which house 
trailers are finding markets, ac- 
cording to the study. 


Wisconsin Measure Asks 
$10 Tax on Each Trailer 


MILWAUKEE.—A bill will be 
introduced in the 1937 state legis- 
lature providing for a $10 tax on 
cabin trailers. The measure has 
been prepared by State Senator 
Harold V. Schoenecker. 


The bill provides that, after the 
cost of collection is deducted, 75 
per cent of the fees collected will 
be returned to the localities where 
the trailers are customarily kept 
and the remaining 25 per cent dis- 
bursed as are other motor vehicle 
registration fees. 
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States Must Set Laws 
For Trailer Sanitation 


(Continued from Page 1) 


trailer parks and camps. Trailer 
camp sanitation involves not only 
necessary provision for the com- 
fort of the trailerite but some im- 
proved means for the disposal of 
human waste and the proper 
cleansing of toilet cans, the report 
says, continuing: 

“The ideal plan would be to have 
plumbing connections between 
the trailer and the camp’s sewage 
system. The next most practical 
procedure, now used in some 
camps, is to have a sewage vat, 
with water connections and pref- 
erably steam for the cleansing 
and sterilizing of the privy cans. 
An elaborate blueprint plan for a 
model trailer camp has been de- 
signed by the Colorado state board 
of health. It provides for 60 cars 
with trailers, shower baths for 
both sexes, toilets and laundry 
facilities. 

In each of the toilets is a flush- 
bowl slop sink for emptying 
chemical toilet receptacles which 
trailers carry. Steam lines are also 
recommended, located outside the 
tcilets, for sterilizing and thorough 
cleaning of these receptacles. 

“Tt is generally felt that serious 
ecnsideration must also be given 
to providing roadside facilities for 
the sanitary disposal of human 
waste from auto trailers. It is pos- 
sible that state or county depart- 
ments of health could construct 
disposal systems near roads fre- 
quented by auto-trailers. Such fa- 
cilities would not only be greatly 
appreciated by the occupants of 
trailers, but the opportunities for 
the creation of nuisances would be 
materially lessened and potential 
menaces to public health would 
be definitely removed. 


“At points of entrance to each 


Beattie Selected 
As Manager Of 
Waite Coach Co. 


ELYRIA, Ohio.—Clyde Beattie, 
veteran trailer designer, has been 
elected vice-president and general 

manager of the 
Waite Coach Co. 
here, according 
to A. F. Waite, 
president. 
Beattie en- 
tered the trailer 
industry in 1931, 
and was succes- 
sively employed 
by the Auto 
Caravan Co., the 
te Ambassador 
Trailer Coach 
Cipde Rentiie Mfg. Co., the 
Roycroft Coach Co., and the Sil- 
ver Dome Co. 

The Waite Co. has been reor- 
ganized and its plant is being re- 
modelled, Beattie states. “We are 
employing the latest methods of 
production and adding new equip- 
ment and machinery,” he said. 
“Our new models will include two 
body sizes in three models, with 
a new body design, we are also 
working on an extensive new 
dealer and advertising program.” 








state means should be provided 
for the proper inspection of auto- 
trailers as to sanitary conditions 
as well as health of the occupants. 
Preventive measures such as 
smallpox vaccination and innocu- 
lation against diphtheria are im- 
portant. At such stations informa- 
tion should be available regarding 
state laws pertaining to trailers, 
the location of trailer camps and 
road comfort stations. Enforce- 
ment of regulations will be neces- 
sary probably through police or 
traffic patrol.” 

The conference brought out that 
while 10 states have general laws 
applicable to trailer problems only 
one, Washington, has passed leg- 
islation specifically regulating 
trailer sanitation. Washington’s 
statutes now provide: 

“The wash water, refuse, gar- 
bage and the contents of trailer 
house toilets shall not be deposited 
upon the surface of the ground or 
in a manner which may allow 
this material to gain access to any 
waters of the state. 

“All built-in toilets in trailer 
houses should be provided with 
fly-tight, leak-proof metal recep- 
tacles for containing human ex- 
crement and said receptacles shall 
contain sufficient caustic soda, or 
similar chemicals, to render the 
contents innocuous. 


“All tourists or resort camps at 
which trailer houses are allowed 
to park shall provide an approved 
type of sanitary fly-tight deposi- 
tory into which the content of 
trailer house chemical toilets may 
be deposited. In addition, provi- 
sion shall be made for washing 
these chemical toilet cans in a 
sanitary manner. 

“When trailers serve as perma- 
nent home the use of* builtin 
toilets shall not be allowed unless 
the installation complies with 
state and local ordinances, codes 
or regulations pertaining to 
plumbing and its installation.” 

The committee quotes. this 
Washington state law apparently 
for what it is worth as suggestive 
of what other states may do and 
in conclusion the committee re- 
port says: 

“It is evident that an educa- 
tional program is needed for both 
the trailer travelers and operators 
of trailer camps, coupled with 
proper enforcement of existing 
codes for rural sanitation modified 
to adapt its provisions to the un- 
stable character of the trailer 
population. 

“In many respects this is dis- 
tinctly a problem for the sanitary 
engineer, and it is hoped that the 
Conference of Sanitary Engineers 
at the next session of the Amer- 
ican Public Health Assn. (sched- 
uled for next fall) will give the 
matter due consideration. As a 
public health hazard it is believed 
by the committee to be of suf- 
ficient importance to warrant the 
earnest attention of health of- 
ficials and all others concerned 
with public health administra- 
tion.” 

The trailer problem has also 
commanded the attention of the 
committee on interstate relations 
of the state and territorial health 
officers conference. 





OFFERING DRIVING TESTS to motorists, this Oldsmobile and 
trailer transports the AAA test equipment to various parts of the 
country. First stop on the current itinerary is the Dallas centennial. 
Similar equipment will be used at Washington, D. C., and the Cleve- 
land exposition, while this unit is in the west. 


A TRAILER ACCESSORY 
WOMEN WANT 


VANETIAN BLINDS 


FOR TRAILERS 


PROVIDE BOTH PRIVACY 
AND VENTILATION 


The angle of the shutters is easily 
regulated by simply turning a 
control knob in the header panel. 
Tilted slightly upward, the shut- 
ters permit the entrance of eool- 
ing breezes and full ventilation, 
but at the same time exclude vi- 
sion from the outside. The blinds 
are easily raised with conven- 
ient chains located at both ends. 


S A built-in feature or as an accessory, 
EVANETIAN BLINDS have already 
earned tremendous popularity among trailer 
owners and prospects. With prices low 
enough to place them within reach of any 
trailer buyer, these blinds are not only selling 
themselves, but are selling the trailers in 
which they are installed. Made of the finest 
Port Orford Cedar, EVANETIAN BLINDS 
last indefinitely and will not rot or warp. The 
exclusive Evanetian mechanism holds them 
firmly in place so that they will not loosen or 
rattle, regardless of bumps or jolts. Available 
in three attractive colors, natural cedar, light 
buff and light green, EVANETIAN BLINDS 
add beauty and distinction to any trailer 
interior. One of the four standard sizes will 
fit practically any trailer window. The shut- 
ters can be tilted to any angle and the blinds 
raised or lowered easily. For the manufac- 
turer and dealer EVANETIAN BLINDS are 
a profitable accessory and sales insurance 
when installed in trailers. Write the Evans 
Products Company for more information. 


EVANS PRODUCTS COMPANY 


Trailer Specialties Section 


UNION GUARDIAN BLDG. - 


DETROIT, MICHIGAN 
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T. J. Hay Sees Rapid Expansion of Trailer Markets 





Study Adhesives, 
Halloran Advises 


Trailer Engineers 





DETROIT. — Trailer and auto 
body engineers are more and 
more recognizing the 


veloped, are playing in these in- 
dustries, according to Thos. W. 
Halloran, president of Chemical 
Products, Inc. 

The fact that it is impossible to 
construct trailer and auto bodies, 
in fact automobiles, as at present 


designed, without the use of some} 


type of adhesive, is compelling 


important| more serious engineering consid- 


part that adhesives, properly de-|eration of the whole adhesive 


problem, Hollaran asserted. 

By removing the rule of trial 
and error that has generally pre- 
vailed in industry, it will be pos- 
sible to obtain much more positive 
results without annoying delays, 
or impediments to production, he 
believes. 

“The manufacture of adhesives 
is a large and complex business, 
having many ramifications in auto 
and trailer body building, as well 
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JTHE PENTHOUSE ON WHEELS 


Built-in, forced draft heating and cooling system 
—gas stove with oven and grille — instantaneous 
hot water—shower bath — electric refrigeration 
—airplane type toilet—inner spring mattresses 
—radio —C. C. C. finance plan. Appointments in 
this cozy, travelling home never before embodied 
im trailer design—comfort and safety features 
offered by Autocruiser are fast becoming the na- 
tion’s standard for trailer construc tion—why wise 


distributors are “hot” for Autocruiser repre- 


sentation. Don’t delay another minute. 


Write factory for our proposition. All models 
permanently displayed at 


BRANCH 
1850 B’WAY AT 61 ST. N. Y. C. 


AUTOCRUISER 


AMERICA INC. 


BALTIMORE, MD. 


as a wide range of industries, and 
their proper consideration can be 
made to play an important part 
in design and production, if given 
reasonable engineering considera- 
tion,” Halloran said. 

Chemical Products maintains a 
modern laboratory, where all types 
of adhesive problems can _ be 
worked out in advance and defi- 
nitely incorporated in production 
programs, with more reasonable 
assurance of results, which they 
believe will be of great assistance 
to industry. 





Campus Trailerites 

KENT, O.—Kent University sum- 
mer students may drive their homes 
to Kent and park them while they 
are attending classes. A trailer camp 
is being built on the rear campus for 
the convenience of the students who 
own traveling homes. 


FERDICO 
TRAILER- 
TOP 
CEMENT 


The recognized standard material for at- 
taching fabrics to trailer tops and bodies is 
Ferdico Trailer-Top Cement. It guarantees 
long service, prevents crawling and ‘‘alli- 
gator cracks’’ and is waterproof. Complete 
instructions. | 
If you have a trailer-top problem, profit by 
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our 60 years’ experience and write us. We 
| shall be pleased to advise you. 


Write for new folder, 
*‘How to Cover Your Trailer Top’’ 


'L. W. FERDINAND & CO., INC. 


599 Albany Street Boston, Mass. 


























Modernize with 
AUSTIN COUPLER JACKS 


Provide your customers with a trailer hitch and jack all in one unit, safe and sturdy, yet so 


When the trailer is attached to the 
car, the jack is locked in a horizontal 
position—always on hand—no chance 

to lose jack or landing wheel 





released until the operator 
to park the trailer. 


the trailer nor for it to uncouple in transit. 


Investigate this new MODERN hitch and jack unit. 
your trailer. Even your non-mechanical prospects will appreciate the 
AUSTIN simplicity and sturdiness, Write today for full particulars. 


i Designed and engineered by one of the largest exclusive builders of 
commercial trailer fifth wheels and landing gear equipment with years 


of trailer experience. 


Write for Catalogue and Detail S pecifications. 








Muskegon 










Unlocking the leg and lowering 
it automatically releases the hitch 
for uncoupling the car from the 
trailer. The AUSTIN is so designed 
that immediately the trailer weight 
begins to apply on the jack, it is 
automatically locked into an upright position, No chance of dropping 


Modernize 


simple and easy to operate that even a lady in a summer frock 
can operate it without soiling her dress or dirtying her hands. 
Austin is the modern trailer “coupler jack”—a coincidental 
hitch and caster jack assembly. 


The AUSTIN jack is retractable and when raised into the 
horizontal carrying position, not only securely locks the ball 
in the hitch socket but is itself locked so that it cannot be 


wishes 





is detached the 
in a_ vertical 
to buckle 


When 
jack 


trailer 
locked 
position—no chance 


is 


or fold. 
chains provided on hitch 
accessibility of crank. 


Note loop for safety 
and 


Austin Trailer Equipment Company 


Michigan 











a \Noted Automotive Fi igure 
Assumes Distributorship 


By MEL 

CHICAGO. Take it from 
Thomas J. Hay—and he backs up 
his contention with facts and fig- 
ures—the trail- 
er coach in- 
dustry has ex- 
perienced a 
sensational 
growth, far out- 
stripping that 
of the motor 
car industry on 
a comparative 
basis. 

Hay, new Sil- 
ver Dome dis- 
tributor, takes 
his place among 
the nationally known figures of 
the motor car industry to be 
“sold” on trailers. Hay has held 
the presidency of both the Na- 
tional Automobile Dealers Assn. 
and the Chicago Automobile 
Trade Assn., in addition to being 
a distributor for some of the best 
known lines in the passenger car 
and truck industries. 


“A lot of people are inclined to 
figure the number of motor cars 
produced annually and compare 
it with the number of trailers be- 
ing built,” states Hay. “This is all 
wrong. I like to view the compari- 
son from another angle that is 
fairer to both. 


“For instance, it took the auto- 
mobile industry from 1896 to 1908 
to register 200,000 cars. That 
number of trailers has already 
been built in about four years. In 
other words, the trailer coach in- 
dustry has far outstripped the mo- 
tor car industry on the basis of 
the time it has been in existence. 
That’s the way we should look at 
the situation when we start com- | 
paring. 

“Two hundred thousand trailers 
in four years against 200,000 motor 
cars in 14 years—does that call for | 
anything but satisfaction with its 
record on the part of the trailer | 
industry?” 

For many years Hay headed 
Thomas J. Hay, Inc., but in re- 
cent years he turned the presi- 
dency over to his son, Thomas F. 
Hay, and he himself serves in the} 
capacity of treasurer. 

Many years ago, while manager 
of the Ford branch in Chicago, he 
originated the idea of community 
dealerships for that company. He 
was later associated as distribu- 
tor for the Chandler and Cleve- 
land, for Willys-Overland, and for 
Reo. 

Thomas J. Hay, Inc., occupies 
two buildings with 30,000 square 
feet of floor space. Its headquar- 
ters are in the three story struc- 
ture of modern construction at 
2515 S. Michigan ave., in addition 
to which it operates the one story 
building to the east on Indiana 
ave. 

Before embarking seriously into 
the trailer field and deciding to 





T. J. Hay Sr. 














A. V. CO. 


The Latest and Best 


MODERN MACHINERY AND 
EQUIPMENT 


QUANTITY PRODUCTION 
Engineers, Designers and Builders of Coach 
Trailer Metal Products. Pioneers in our Line. 
HEADQUARTERS FOR: Roof Ventilators, 
Skylight Ventilators, Telescoping Stack 
Heads, Cook Stove Ventilators, Automatic 
ide Wel Ventilators, Water Tanks, Other 
tems. 


AUTOMATIC VENTILATOR CO. 
CORUNNA, MICHIGAN 


ADAMS 


| make it his sole interest, Hay did 


a good deal of testing. His prin- 
cipal method was to keep an ac- 
curate tab on public interest; 
specifically, a count of the num- 
ber of people visiting his booth 
in the trailer division of the Chi- 
cago Automobile Show at the In- 
ternational Amphitheatre, as well 
as at his store. 

“How many people do you sup- 
pose entered and inspected our 
trailers?” he asks, and adds, 
“Well, I'll tell you, 60,000.” 

Like the able distributor he is, 
Hay believes in accurate coverage 
of his territory, with sufficient 
dealers and an aggressive sales 
force. He sees a bright and broad 
future for sales. 


“We have our obstacles to over- 
come,” he declared. “But that’s 
nothing new when we consider the 
experience of those who started 
in the early days of the automo- 
bile business. Why, even the bi- 
cycles once met with plenty of re- 
sistance from farmers who said 
they scared horses and other live- 
stock. We know how dangerous 
the early automobiles were con- 
sidered to life, limb and animals, 
even though they made a lot more 
noise than speed. 


“Our problems in the trailer in- 
dustry are dif- 
ferent. The idea 
of modern 
transportation 
methods is ac- 
cepted. The 
thing to do is 
to provide fa- 
cilities and de- 
sign that will 
make trailers 
more conven- 
ient for more 
people. 

“There is no 
question of the tremendous fu- 
ture before us. The potential mar- 
ket can absorb all of the good 
trailers that can be built. Aside 
from the passenger car owner 
who demands the advantage of 
trailers for touring and vacation- 
ing purposes, there are other al- 
most unlimited fields. 


“Much has been said, and well 
said, about the market for trailers 
as traveling showrooms and other 
business purposes. I believe firmly 
also in the value of trailers as 
homes, because in many places 
there is and always will be an 
acute housing shortage. This is 
particularly true when new in- 
dustrial districts spring up or old 
ones expand suddenly, as is the 
case like now in the industrial 
district of northern Indiana. We 
shall always find communities 
growing too fast for housing fa- 
cilities to keep pace with. 

“How about the many other out- 
lets which, translated, mean new 
and expanding markets for trailer 
coaches? Well, we find the large 
oil companies demanding trailers 
for their field forces. We find the 
same situation arising to take care 
of government workers who must 
travel in such instances as treas- 
ury employes, WPA and PWA 
agents who must move from proj- 
ect to project, Indian agents and 
others. 

“I believe that public golf 
courses and the private clubs as 
well should and will open up 
trailer camps for week-end and 
summer parking, with showers, 
restaurants and other facilities for 
the trailer users,” Hay said. 


Hay is firmly of the opinion 
that trailer camps must expand, 
their facilities improved in many 
instances. The demand for trailer 
coaches is here and growing fast, 
he adds. The burden of proof, in 
his opinion is shared by those who 
cater to the needs of trailer users 
in the form of providing accom- 
modations, and by legislators 
whose job it is to encourage the 
increase in trailer use. 





T. J. Hay Jr. 





TRAILER TRADE SECTION OF AUTOMOTIVE DAILY NEWS 


Public Opinion Keeping Trailer Design Plastic 


Customer Research Plans 
Necessary to Industry 


By JACK WEED 


DETROIT.—Just as the sculp- 
tor keeps his moulding material 
plastic and workable until the 
model for the statue is completely 
and properly formed so is the 
great sculptor of all mass-bought 
merchandise, Public Opinion, still 
keeping the coach trailer design 
and construction in a plastic state. 

Public opinion has not crystal- 
lized the ultimate decision upon 
countless items that are now be- 
ing incorporated into the modern 
coach. While it is true that some 
things have been recognized as 
essentials and are in universal use 
by all leading manufacturers with 
national sales outlets, such as 
steel undercarriages, approved 
hitches, the need for cooking 
stoves, sinks, refrigerators, din- 
ettes and couches in house trail- 
ers, even the form of these items 
vary according to the belief of the 
various builders. 

The industry is still too young 
to have built up definite fact 
graphs. Public research to the ex- 
tent of an absolute guide is yet to 
come. In spite of the fact that a 
spring trailer market is again 


breaking that bids fair to tax the} 


production ability and capacity of 
every major builder for months, 
not even the buyers have any 
clear idea of what they want. 


Prevailed Years Ago 


This is not new to the vehicle | 
business. Twenty years ago these | 
same conditions prevailed in the} 
industry. ‘Old timers | 


automobile 
will remember the freak designs 
and garish creations which came 
and went with more or less a de- 
gree of acceptance, until John Q. 
Public finally decided not only 
what he wanted but why he 
wanted it just that way. 
Until that time comes 


the vehicle identifies itself with 
continued public use, manufac- 
turers must continue to cut and 
fit, try and re-try until the ac- 
ceptable product is finally reached. 

It is not necessary for the in- 
dustry continually to experiment 
with every model or every month’s 
production today for the buying 
public is accepting present design 
and construction in _ sufficient 
numbers to keep the established 
plants busy and allow the manu- 
facturers to run a season without 
major changes. 


Instances of this plastic nature | 


of coach acceptance is found in 
many public preferences that have 
been charted during the show 
periods and yet, now, months 
later, we find that manufacturers 
who heeded not the preferences 
as shown by customer research— 
or didn’t know about them—are 
still filling the production lines 
with trailers which did not show 
top preference in either materials 
or design as recorded by these 
surveys. 
Insist on Bath 


At the shows the dear public 
went figuratively wild over the 
new baths, and judging from what 
one heard every day in the ex- 
hibits hardly a trailer in the me- 
dium and higher priced brackets 
would be sold this year without 
water-sealed toilets, hot and cold 
water and either shower or tub. 
Yet today, a distressingly large 
proportion of the actual buyers 
are insisting that the baths in- 
ccrporated in the design of the 
finer jobs be replaced with an 
extra wardrobe. 

Practically every public check 
to which this publication had ac- 
cess last fall showed a decided 
preference for steel exteriors on 
the part of those who examined 
trailers at the national shows. A 
number of manufacturers changed 
their exterior materials in order 
to keep pace with this preference. 
Today’s buyers, however, are 
seemingly not following this 
charted road, as laminated wood 








in the} 
coach trailer business, and it will} 
eccme as the need and utility for | 





panelings and fabrics are being 
bought with hardly any competi- 
tive salesmanship being used on 
these materials. 

The industry is not only plastic 
but in many basic elements prac- 
tically fluid. In other words, it is 
so plastic that no lasting impres- 
sions are now apparent. For in- 
stance, no manufacturer or close 
student of the vehicle or industry 
can definitely say today what the 
coach of 1940 will look like, or be 
in interior arrangement. Too 
many outside influences have such 
important bearing upon these 
trends or the ultimate result. An 
overnight mass construction of 
adequate trailer camps for those 





SHOWING NEW DRAWBAR arrangement and undercarriage as- 
sembly of Covered Wagon commercial trailers. 


who wish to dwell in trailers per- 
manently would certainly make 
obsolete the present design in less 
than a year’s time as far as the 


use of the trailer as a mobile home 
was concerned. Vacation use is 
not apt materially to affect pres- 
ent design. 
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New Hitch Allows 
Heavier Payloads 


MT. CLEMENS, Mich.—Develop- 
ment of a special undercarriage 
for commercial trailers, designed 
to permit heavier payloads to be 
carried, has been announced here 
by Covered Wagon Co. 

The undercarriage is_ inter- 
changeable with the automotive 
steel chassis used on house type 
trailers. A new coupler and draw- 
bar arrangement, heavier springs 
and tires, and heavier flooring wil} 
enable trailers used for commer- 
cial purposes to carry greater 
loads without undue strain on the 
trailer. Manufacturers and retail- 
ers may now place heavier show- 
cases or displays on commercial] 
trailers, according to J. E. Roberts, 
vice-president in charge of sales. 





TRAILER OWNERS SHOULD NEITHER 
FRY NOR 


Listed as standard by the 
Underwriters’ Laboratories 


FREEZE! 


E decided that two years ago—and began to build a trailer heater. 
It was a tough job— because the Duo-Therm had to be different 
from any other heater ever built. Other heaters weren't adjustable. 
They gave too much or too little heat—and usually a lot of dirt, ashes, 


noise, fumes 


and smell. 


It was a tough job. Duo-Therm engineers not only had to eliminate 
every known fault—but to add features no one else had thought of. 


They spent two years testing and re-testing—in the laboratory and 
on the road. And they produced an oil-burning heater that’s as perfect 


as a hole-in-one. 


The Duo-Therm gives an amazing amount of heat. In a standard 
coach, it raised the temperature from 38° to 80° in 40 minutes. It does 
this heating job on No. 1 fuel oil or kerosene—available anywhere. 
And it does it without dirt, noise, odor or fuss. 


The Duo-Therm has the patented Dual-Chamber burner. Its greater 
clean-fire range lets you regulate the heat as you would a faucet—and 


makes it the most economical burner made. 


The Duo-Therm has a self-levelling oil-feed. The intake and ex- 
haust are outside the trailer. The heater is small, easily installed and 


ie ce ore Nn nee 


man’s story. 


good-looking. It will add an extra lot of 


“sell” to any trailer sales- 


For full information, write the Duo-Therm Divi- 


sion, Motor Wheel Corporation, Lansing, Michigan 


NU0-TH 


CHM 


OIL-BURNING Cireubaticeg TRAILER HEATERS 


DUO-THERM DIVISION, MOTOR WHEEL CORPORATION, LANSING, MICHIGAN 
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Experienced Trailer Salesman Offers Sales Tips 


Forget Car Sales Talk, 
A. G. Cruikshank Advises 


SAFEGUARD = 


Ventilator Adjuster 


Operates ventilator cover without 
opening screen. 

Locks cover in any position. 

Closes cover down tight. 

Easy to operate. 

Used by leading Trailer Manu- 
facturers. 

Write for full information. 


John $. Guilborg Mfg., Company 


4311 Ravenswood Ave., Chicago, IIl. 


| Federal Trailer 
Rulings Affect 
U. S. Employes 


WASHINGTON. — The general 
accounting office has made two 
rulings affecting the use of house 
trailers by government employes. 

Under one per diem allowance 
in lieu of subsistence may not be 
paid an employe occupying a pri- 
vately owned trailer while travel- 
ing on official business, whether 
the trailer be attached to a 
privately owned or government 
owned car, in the absence of a 
specific provision of law or a regu- 
lation approved by the president 
authorizing such travel on official 
business and fixing a per diem 
basis under such conditions, par- 
ticularly where the employe is ac- 
companied by his family. 

The other ruling is that the ap- 


GUARANTEED HITCH 


helps sell trailers 


MANUFACTURERS HAIL NEW 
SNAPPING TURTLE GUARANTEE 
AS GREAT STEP FORWARD 


Trailer makers! Here’s something you can sink 
your teeth into—a trailer hitch carrying a hide- 
bound guarantee by an established trailer parts 
manufacturer. And there’s no nigger in the wood- 


pile in the guarantee either. . 


. . Each and every 


Snapping Turtle Trailer Hitch is unconditionally 
guaranteed against breakage, the ball is guaranteed 
against corrosion and rust. A tag on every Snapping 
Turtle Hitch carries this guarantee. 


ANNOUNCEMENT SCORES HIT OVERNIGHT 


Last month we announced this guarantee to the 
trailer world in one small advertisement. Almost 
over night that ad scored a hit. Letters are still 
pouring in asking for more details and more Snap- 


ping Turtle Hitches. 


CASH IN ON THIS GUARANTEE 


Would you like to take advantage of this remark- 
able guarantee? Would you like to insure the safety 
and increase the sales appeal of your trailers by in- 
stalling Snapping Turtle Hitches as standard equip- 
ment on your trailers? Then write or telephone us 
today for prices, samples or further dope. 


Snapping Turtle Hitches have: Ale- 


mite 


Lubrication, Theft-Proof Pad- 
lock Slot, i 


Snubbing Action, Auto- 


matic Wear Take-Up. No other hitch 
contains as many outstanding engi- 
neering features. 


SAGINAW PLATING & SPECIALTY COMPANY 


WEBBER AT JEFFERSON 


SAGINAW, MICHIGAN 


propriation “Indian Schools, Sup- 
port, 1937” is available for the 
purchase, through proper advertis- 
ing, of a semi-trailer of the tourist 
or house type for attaching to a 
government owned automobile for 
use as quarters by a traveling su- 
pervisor of secondary education, 
subject, however, to the total ve- 
hicle expenditure limitation placed 
upon appropriations for the In- 
dian Service. 

Acceptance of other than lowest 
bid, involving only a slight dif- 
ference in cost in connection with 
the purchase of an automobile for 
use with trailer attached, on the 
basis of insufficient horsepower of 
the automobile of the low bidder, 
is authorized in view of the show- 
ing in the advertised specifications 
as to the need for the greater 
horsepower of the vehicle of the 
higher bidder. 

An employe traveling on official 
business using a government 
owned automobile and trailer, al- 
though entitled to per diem in lieu 
of subsistence, is subject to de- 
duction of not less than one-fifth 
of the per diem for lodgings so 
furnished by the government. 


Covered Wagon 


To Use Linowall 


MT. CLEMENS, Mich. — Adop- 
tion of Linowall, a resilient inlaid 
linoleum wall covering, for its 
lavatory units has been announced 
here by Covered Wagon Co. 

The new wall covering is 
mounted over the plywood in- 
terior, being cemented like lino- 
leum. The wall covering is a six- 
teenth of an inch thick, insuring a 
colorful wall for years without re- 
finishing. Dirt marks may be re- 
moved by washing. 

Water-proof and moisture-proof, 
it may be used in trailers with 
shower-bath~ attachments. The 
special adhesive which seals the 
wall covering to the wall forms a 
permanent bond. Over a period of 
years, factory officials said, the 
material should prove more eco- 
nomical than paint. 


New Use For Trailers 


ELYRIA, O. — A Bender Travel 
Mansion has been purchased by the 
Chamber of Commerce to be used as 
a tourist information bureau. 


MT. CLEMENS. — Automobile 
salesmen can sell trailers if they 
will forget their sales arguments 
for selling automobiles, according 
to Alex G. Cruikshank, veteran 
trailer salesman with the Covered 
Wagon company. 

“Trailer manufacturers must 
realize that automobile salesmen 
do not know anything about 
trailers,” Cruikshank asserts. 
“They do not know what trailer- 
ites want and demand in trailers. 
Ninety nine times out of a 
hundred they never lived in a 
trailer, never slept in a trailer 
and even more, their wives never 
cooked a meal in a trailer. If 
they had, they would have an en- 
tirely different ‘line of talk’ when 
they went about selling to a pro- 
spective trailer owner. 

“There are two kinds of pros- 
pects that the retail trailer sales- 
man gets up against. If he is the 
average automobile salesman try- 
ing a shot at trailer selling, he 
won't get to first base with the 
first kind of prospect and with 
the second he probably will not 
paint the picture that will make 
that one buy. 

“The first prospect is the man 
or man and wife who now own 
or have owned a trailer. They 
know what it is all about. They 
know that a trailer is a condensed 
house or apartment. Headed for 
a two or three months’ stay in 
Florida or at some lake in Michi- 
gan, they are interested in one 
angle. How is this trailer built 
and what are its appointments, 
from a living standpoint? Com- 
fort, convenience and pleasant- 
ness as a home is what they are 
checking up. 

“The second kind of prospect 
is the one who knows less than 
the trailer salesman about trailers, 
which is plenty. He has plenty of 
questions that should be answered, 
patiently and correctly. 

“How does the kitchen stove 
work? Is it big enough? Is there 
sufficient room around the sink 
to pile the dirty dishes and is 
there enough room on the drain 
board for the washed dishes? 
Where do you hang the dish 
cloth and towel when you are 


DEALERS 


Bendix BRAKES, Mahogany 
Drop-Leaf DINETTE 


Two RUB RAILS, Newest 





LOOKING AFT 
CLUB CAR IS THE BEST VALUE ON THE MARKET! 


The De Luxe Model is 18 feet long and 7 feet wide (outside 
body measurements). Height inside is 6 feet 4 inches. 


TABLE, 

“*Trailerkook’’ Cooking and Heating STOVE, SENG BEDS, 

All-over Celotex INSULATION, Concealed factory-made ICE 

BOX, Metal front lower Corners, Steel and Wood CHASSIS, 
ty Combination JACK 

HITCH, Lumaline LAMPS and Gual 

$795.00 make CLUB CARS easily sold. 


Other Models from $595.00, COMPLETE. 


WRITE OR WIRE TODAY FOR MONEY MAKING 
DEALER OFFER! 


U.S. CLUB-CAR TRAILER CO. 


CHAMPAIGN, ILLINOIS 


E, WRITING , 
front DRESSING ROOM, 


Con and 
ity in every detail at only 














through? Can you rinse out the 
ice box and will it drain com- 
pletely? Do you have to pack the 
dishes away after each meal so 
that you have to unpack four 
plates, three bowls and nine sauce 
pans to reach one cup, later on. 

“Point out how the electric 
light is arranged so she has 
ample light over her sink and 
stove. Show how easy it is to pre- 
pare a meal, wash the dishes and 
put them away, without walking 
all over the trailer. Paint the pic- 
ture of the pleasure and comfort 
of a compact, but complete, 
kitchen that is on a par with the 
modern kitchenette in that new 
downtown apartment house. Show 
her how easy it is going to be to 
clean out her ice box. And presto, 
when she has finished the dishes 
a couple of boards slide down and 
the entire kitchen is gone. She 
will not spend the evening with 
her husband, gazing at the kitchen 
sink. A lamp or two, a doily or 
two and you have a pleasant 
livingroom. 

“Demonstrate how easy it is to 
make up the bed. Show how cozy 
it is for the game of bridge at 
the dinette tables. Turn on the 
radio, sit Mr. and Mrs. Prospect 
down at the table in the trailer, 
not out on the show room floor. 
Show how dresses can hang full 
length in the full length ward- 
robe. And don’t forget that the 
ideal place for fishing rods is 
under the back of the studio 
couch bed in the other end, 

“The salesman must know his 
trailer, every drawer and hook in 
it. He must show these drawers 
and yes, even hooks, telling what 
goes into them or hangs on them. 
He must do it so Mr. and Mrs. 
Prospect can get the picture of 
how conveniently everything fits 
into the trailer, that they will 
need. 

“At no time must the idea 
‘camping out’ enter the head of 
Mrs. Prospect. It is a home she 
is buying and oh! how much 
more convenient than unpacking 
bags in a hotel room. Besides the 
clothes do not get all wrinkled. 

“Every salesman should be able 
to answer the question, ‘Just how 
do you live in a trailer?’ Be- 
lieve me it is asked. And that is 
just what young Mrs. Prospect 
means. How do you live in a 
trailer? Where do you keep the 
gasoline supply for the stove? 
What happens to the dirty dish 
water? Does it just run out on 
the ground? (Let any decent 
camp manager catch you dumping 
dirty water under the trailer and 
you'll hear plenty). Do you have 
much trouble getting ice? How 
about water, does the camps 
supply that conveniently? Can 
you cook on your electric plate or 
heat the trailer with electricity? 
How do you roast meat without 
an oven? So on and so forth. 
Every question should be 
answered, both truthfully and 
correctly. Mr. Salesman, to get 
anywhere selling trailers, must 
have a good knowledge of life in 
trailer camps. 

“It is up to the manufacturer 
to see that the dealer and his 
salesmen have that knowledge.” 


Factory Branch Opened 
In Milwaukee by B & J 


CHICAGO.—The opening of its 
first factory branch in Milwaukee, 
Wis., has just been announced here 
by the B & J Trailer Co. of Chi- 
cago, manufacturers of Syncro- 
Float semi-trailers. Located at 
1538 W. National avenue, the new 
branch includes complete service 
facilities as well as display and 
salesroom, according to Ray Baker, 
general manager. 

The choice of Milwaukee was 
dictated, according to Baker, by 
the rapidly increasing volume of 
freight traffic, both manufactured 
products and farm produce, origi- 
nating throughout the state. 





result in the utilization of all our | 


facilities.” 
Under the direction of Shields, 
the company is developing a full 


line of dealer helps, in a complete | 
program for the sale of com-| 
mercial and house trailers. While | 


the program is not entirely com- 
plete at this time, Shields said, the 
work is already in preparation and 
involves sales literature for dealer 
use, mats for dealer advertising, 
cards, letterheads, poster displays, 
signs, mailing cards and is re- 
plete with selling and merchan- 
dising ideas and program for lo- 
cal promotions, Shields declared. 
In addition to this, Bender is 


|equipped with Timken 
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$465 All-Steel Model is Added to Bender Lind 


New Model Fully Equipped 
For 4 With Brakes Optional 


(Continued from Page 1) 


steel welded construction. 16x5.50 
four-ply tires are standard. Low 
center of gravity type axle, 
roller 
bearings. Springs are managanese 
steel. 

The body is fabricated from 
automobile steel with special cold 
roll U channel uprights and gird- 
ers, electrically welded with gus- 
sets and cross members to prevent 
racking and strain at any one 
point of the body. All metal parts 
are Bonderized to prevent any} 
possibility of rust. 

Insulated against temperature 
and sound by waterproof, all- 
weather 4” Seapac, securely ce- 
mented, plus 1%” sealed in dead | 
air space. 

The interior trim is 3/16” water- 
proof fir, sanded, filled and beau- 
tifully finished by craftsmen, and 
the roof is of one-piece 8-oz. sail 
cloth duck, pre-shrunk, treated 
with waterproofing and finished 
with aluminum to reflect heat. 

Bender designed ventilator, size 
14”x16” with 16 mesh, antique 


bronze and removable screens, for | - 


easy cleaning. 
Highest quality, drop forge ball 


STORAGE BELOW 


XTENOEO 


ob e 
| PavenPoer seo 


Bargman Offers 
New Fixture Line 


DETROIT.—The Theodore 
Bargman organization announce 
the release of the Safetycraft Line 
of Trailer Lighting Fixtures. 


The important feature for which 
patents have been applied for, are 
of interest to every trailer manu- 
facturer and owner. 


Because of the fact that the 
walls of trailers do not provide 
sufficient thickness to allow for 
the installation of metal outlet 
boxes, fixtures have been previ- 
ously mounted against the walls 
of wood interiors without protec- 
tion for the wired terminals 
where the leads of the fixture are 
joined to the wiring circuits in 
the body of the trailer. 

In order to overcome this ob- 
stacle which has been a very 
serious one the Safetycraft Line 
of Fixtures were developed. 

Each fixture has been made 
with an integral box which has 
been made part of the fixture and 
the fixture is so designed that a 
special cover plate insulates the 
wall of the trailer from all wiring 
connections. 

This plate is made of a special 
material which is both a non- 
conductor and moisture proof. 
The wires are run through this 


EXTERIOR AND FLOOR PLAN of the new Bender all steel $465 and the connections when aul 
Midland hydraulic type brakes are provided at slight ad- pleted are sealed automatically 
Coach comes fully equipped for four people. inside the metal outlet box. 


and socket type coupler with 
positive ball retaining locking de-| model. 
vice. Heat treated ball with 10- 

ton carrying capacity fitted with | Gitlonal cost. 








ROOM-IN-A-ROOM is this new 
feature of Bender Travel Man- 
sions. It includes bath, closet 
and toilet, which fold out of 
sight when not in use. 


carrying on a substantial adver- 
tising campaign in trade papers 
and national magazines, he said. 

Bender has been making com- 
mercial and bus bodies for 19 
years, and pioneered all-steel con- 
struction in this line, Shields de- 
clared. 

Latest production methods have 
been adopted at the plant, he 
said, that have greatly increased 
efficiency and restrained costs, 


despite the rising prices of ma-| 


terials and labor. 


Another assembly feature is 


that the interior of the trailer is| 


completely finished even to the 
lacquered finish before any equip- 
ment is installed. The equipment 
—cabinets, dinette, davenport, re- 
frigerator, stove, sink, heating 
stove and other standard equip- 
ment is then installed. This 
method enables the trailerite to 
make any changes easily to suit 
his own needs and desires with- 
out the necessity of refinishing 
the interior. 

Specifications for the new model 
are as follows: 

Size: Overall length 15’ 2%”; 
overall height 6’ 2” head room; 
overall width 6’ 4” inside; over- 
all height from ground 7’ 6%”. 
Total weight is 1,625 Ibs. 

Automobile type chassis, all 


| steel with white enamel finish on 





Alemite grease cup to insure easy | 





operating and long life. Safety 
chain provided. Bumper standard. 

Wired for both 110 volt and 6| 
volt with underwriters approved | 
number 10 wires. 

Combination tail and stop lights | 
with license plate bracket and 
combination red and green run- 
ning lights are provided. 

Flooring covering: The linoleum 
is cemented to floor. 7 
Tilt type windows with positive 
waterproof and dustproof locks | 

are used. 

Exterior finish is automobile | 
process, baked synthetic, high| 
quality enamel. Both dinette seats | 
and couch open into full size| 
double beds. Cushions are of spe- | 
cial, coil spring construction, | 
heavily padded. Large, dust proof 
bedding storage space located 
under both beds. 

A two-burner, gasoline cook 
stove, fully enclosed in a cabinet 
which conceals stove from sight 
when not in use is_ provided. 
Metal lined cook stove compart- 
ment insures safety against fire. 

The heating stove has cast iron 
firepot and grate, and is fully en- 
closed by an attractive metal grill. 

The large, cedar lined, clothes 
closet provides ample _ storage 
space. A choice of four colors and 
designs in drapes is offered to 
harmonize with interior appoint- 
ments. 

The refrigerator is thoroughly 
insulated, 50 pound capacity, con- 
structed of rustless, galvanized 


the interior. 





A SPECIAL HOIST raises the completely assembled Bender trailer 
so that the axle and wheel assembly can be installed. 


ANNOUNCING 


THE NEW WAITE (adel 


COMMERCIAL SHELLS AND TRAILER COACHES 


At $395 anpD uP 


Distributors and Dealers Wanted! 


Here is your chance to cash in with the 
most astonishing value on the trailer 
market. You don’t have to sell this new 
Cadet ... it will sell itself. Designed and 
built by Clyde Beattie, a real pioneer in 
the trailer industry, it is the biggest 
trailer on the market selling at anything 
like this price. 

Just look at these points: specially de- 
signed axle with high spring suspension 
and high hitch—resulting lower center of 


gravity and stability—all steel chassis with 
caster jack—18-foot body of new pleasing 
design—plenty of windows—roomier in- 
terior—adequate cabinets and wardrobes 
—sleeps four—in fact the only coach sell- 
ing for so little—that has everything. 
Write immediately for open territory and 
for folder describing its inner appoint- 
ments. Do not delay—there will be instant 
demand for this superb Cadet. 
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The Famous MARVEL Coaeh Trailer 


The following specifications will appear in each edition of Trailer Trade section of ADN. These 
COUPLING 


specifications will be revised monthly. 
and LIFTING HOUSE TYPE 
DEVICES for 14’ and Under 


all TRAILERS ° . A B 


Equip. 


ese Exterior 


Price 





Tm 
Tm 
Ms 
Ms 
Ms 
Tm 


§-11-15 
Comp. 
11-15 
11-15 
11-15 
11-15 


11’ 8” 
12’ 9” 
8’ 

9 6” 
12’ 
10’ 


$ 695.00 
745.00 
450.00 
645.00 
750.00 
535.00 


Assembly 27, right, and 28, left, are 

the most practical, thoroughly en- 

gineered coupling and lifting units 

on the market. Adds to appearance 
of trailer; is safe and positive; simplifies job of coupling 
and uncoupling trailer. Both are available with single and 


Airfloat 
Auto Cruiser............ 


Empire...... er eee 
Empire Caravan 


dual pneumatic wheels. 


Write For Complete Catalog 
Illustrates the full Marvel line of specially designed, high- 
est quality trailer parts and equipment. 


MARVEL TRAILER PARTS CORPORATION 


19036 CELESTINE 


DETROIT, MICH. 





“We Challenge the World” 


for 


Design, Engineering and Price 


The perfect Deluxe One room Kitchen- 


ette Apartment on wheels. 


We are financed for a $700,000 produc- 


tion this year. 


We will negotiate with only the most re- 


sponsible dealers to represent our “United 


Auto-trailer.”’ 


UNITED AUTOMOBILE TRAILERS, Inc. 


250 WEST 57TH STREET — NEW YORK CITY 





® A New 


Flush Type Toilet. . 


Saniseat is compact in size—18™% 
inches front to back, 16 inches 
wide, 17 inches high to top of seat, 
septic tank holds 9% gallons. 
No drain. 


Priced Right! 


Trailer manufacturers and 
dealers have been looking 
for the solution to the sani- 
tation problem—here it is! 
A water flush type toilet 
that can be easily installed 
in any trailer. Priced to meet 
the mass buyer pocketbook, 
yet give the dealer a satis- 
factory profit. Pleasing in 
appearance, easy to operate, 
compact, odorless, septic, 
tolerant of water and an 
item every dealer can sell 
easily. 


Meets Every Requirement . . . 
The SANISEAT meets 
every requirement for com- 
plete sanitation. Can be 
sealed. Two weeks’ normal 
capacity. 

Write for complete literature today 
—get yourself prepared to meet the 


public demand for proper sanitation. 
Distributors Wanted 


Owosso Trailer Appliance Co. 
OWOSSO, MICHIGAN 








Hayes Motor Home..... 
Hollywood 

McLaren Cruiser 
McLaren Cruiser........ 
SE 5-d.4:0 0:0 68 Gree nea Bia 


Pierce Travelodge....... 
Pierce Travelodge....... 


22) ss 6 vkebieeer es 
Split Coach 

Standard 

Standard 

NE ooo o.040 00 seoe 
Travelcar 

Travelcar 

IEG 6 3 0s 6. 6:04%.0010 86 
Trotwood 


Auto Cruiser............ 
Bender Travel Mansion. 


Hayes Motor Home 
Hayes Motor Home 
Hollywood 

Kabin Koach 


Pierce Travelodge....... 
Pierce Travelodge....... 


Raymond Travelo....... 


Silver Dome............ 
Shiver Dewme.........000 
Silver Dome 

Silver Dome 

Silver Dome 

Silver Dome 

Split Coach. . 

Standard 

Trailcar 
pS er ee 


Auto Cruiser......... 
Auto Cruiser 

Bender Travel Mansion. 
Cantrell Cottage Cruiser. 
Clare Auto Pullman.... 
Clarkspeed 

Covered Wagon 

Covered Wagon 


General Judkins........ 
General Judkins 

Kabin Koach........... 
Kabin Koach 


Pilgrim 

ee er re 
SS A eee 
Raymond Travelo....... 
Raymond Travelo....... 


Silver Dome 
Silver Dome 


Salit Cogan: .... .sicceess 


Split Coach 








Special 
I 
Cc 
C 
Junior 
Traveleeze 


Cruiser 
Cub 
Standard 





12’ 134” 
12’ 10° 
11’ 

12’ 6” 
12’ 


11’ 6” 
12’ 6” = |6’ 3" 
12’ 8” = |6' 534” 
11’ 1014"|6' 534” 
12’ 10” |6’ 84” 
13’ 8” 6’ 314" 
ive. Ce 
9°94" |6’3" 
11’ 944” |6’ 3” 
6 3” 
ie 
4 
6’ 3" 
6’ 3” 








14’6” to 16’6” Inclusive 


57A 
Kaboose 
37C 
Junior 
16-2W Std. 
B 


B-De Luxe 
Plymouth 
Standard 
Standard 
Sportsman 

Sportsman De Luxe 
15A 
Nomad 


Nomad De Luxe 


16-Stan 
16-Equipped 
16-De Luxe 
Hyway 
Hyway Equipped 
Hyway De Luxe 
Junior 
16 
Standard 
Master 


15’ 6” 


14’ 9” 
14’ 9” 
14’ 9” 
14’ 9” 
14’ 9” 
15’ 54” 
16’ 





16’ 
15’ 


6’ Q” 
6’ 2” 
6’ 5” 


13’ 6” 
14’ 
15’ 
14’ 6” 
15’ 5” 
14’ 8” 


6’ 314" 
6’ 334” 
6’ 84" 
6’ 3” 
6’ 3” 
6 4” 
\6’ 314" 


6 34" 


6’ 6” 
6’ 6" 
6’ 6” 
6’ 5” 
6’ 5” 
6’ 5” 
6’ 6” 
6’ 3” 


13’ 

13’ 

13’ 

13’ 2” 
13’ 2” 
13’ 2” 
14’ 854" 
14’ 

18’ 11° 
'14’ 10” 








16’6” to 18’6” Inclusive 


Cruiser 
21 Standard 
21-De Luxe 

16 

D-19 

B 
C 
3713 
3714 
18-De Luxe 
17A 
18A 
20 
B 
18 
Romany 
Arcady 
75 
85 
18-Std. 
18-De Luxe 

Special 

37M 

17-4 

18-4 
Roamer 
Master 

Master De Luxe 

Standard 

C-17 

B-18 

De Luxe 

Ducom 

Imperial 

Imperial De Luxe 
17A 
17B 

De Luxe 

De Luxe 

18 
Suburban 
Senior 
Senior 


17’ 





16’ 6 1" 
15’ 6" 6’ 2" 
15’ 6” 6’ 2” 
16’ 314” |6’ 2” 
162" |6’ 4" 
16’ 5” |6’ 2” 
12’ 6” 
14’ 8” 
14’ 8” 
17’ 5” 
14’ 8” 


17’ 

16’ 6” 
16’ 8” 
14’ 7” 
i s 
16’ 6” 


6’ 4” 
6’ 4” 
6’ 4” 
6’ 2" 
6’ 314" 


15’ 10” 
14’ 6” 
15’ 6” 
15’ 9” 
16’ 4” 
16’ 4” 


15’ 1114"|6' 34" 
15’ 1114"|6' 314” 
13’ 5” |6’ 6” 
15’ 5" |6’ 5” 
15’ 3" 6’ 4" 
17' 854” |6’ 6” 








6’ 314" | 
6’ 3” 


1960 


2090 
1800 


15 
(5-15) 
5-11-15 
5-11-15 
$-4-5-11 
14-15 
5 
9-11-12-15 
4-5-6-8-11-15 
8 
8-15 
4-5-6-8-9 





5-11-15 
4-5-10-15 
4-5-10-15 

Comp. 

5-14-15 

14-15 





5-8-15 





| 4-5-6-8-9 
11-15 
| 4-5-6-8-9 | 
4-5-6-8-11-15 
15 
15 
4-11 
Comp. 
Comp. 
5-11-15 
15 
Comp. 
15 











520.00 
895.00 
585.00 
685.00 


395.00 
550.00 
398.00 
595.00 
690.00 


595.00 





365.00 
635.00 
388.00 
468.50 
665.00 
$35.00 
545.00 
420.00 
530.00 


590.00 
895.00 
595.00 
845.00 
895.00 
495.00 
450.00 
795.00 
795.00 
795.00 
495.00 
410.00 


460.00 


475.00 
547.50 
630.00 
495.00 
595.00 
675.00) 
635.00 
544.00 
675.00 
635.00 





660.00 
1290.00 
1390.00) 
1350.00 


« 
Ss 
M 
Ms 


Pl 
Tm 
Tm 
Ss 

L 
Fa 
M 
Sh. 
Sh. 
Hy 
Ms 
Ms 
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4irfloat—Airfloat Coach Mfg. Co., Los Angeles, Calif. 
Marshall, Mich. 


es * * 
ecifileations ete coe 
Auto Cruiser—Auto Cruiser Co. of America, Inc., Baltimore, Md. 
M Travel Mansion—Bender Body Co., Elyria, Ohio. 
anufacturers are asked to report any additions to or changes in their trailer models. Such ee eee ee 
sc3 . : . n—Clare Trave c ‘o., Clare, ich. 
revisions will be made in these specification tabl hi larkspeed —C : ’ 
es, which are to a 5 Clarkspeed—Clarkspeed Trailer Co., Lansing, Mich. 
P : _ monthly Covered Wagon—Covered Wagon Co., Mt. Clemens, Mich. 
Elear—Elcar Coach Co., Elkhart, Ind. 
H ay UO ~ E T Y P E Empire—Empire Trailer Builders, Inc., New York City. 
Federal—Federal Motor Truck Co., Detroit, Mich. 
Fleetway—Fleetway Cruiser, Inc., Philmont, N. Y. 
‘6” t ’ ” . 5 , ~ 
16 oO | Continued Judkins—General Trailers, Inc., New York City. 
8 6 Inclusive ( ) Miller—Miller Trailers, Greenville, Pa. 
Motorhome—Hayes Body Corp., Grand Rapids, Mich. 
Kabin Koach—Kabin Coach Co., Pontiac, Mich. 
Kozy—Kozy Coach Co., Kalamazoo, Mich. 
Cruiser—McLaren Trailers, Pasadena, Calif. 
i ’ = - ST eee eee Modern—Modern Trailer Coach Co., Muskegon Heights, Mich. 
BPAMUCAP.. ww occ use Club 19’ 15’ 6" ~=|6’ 314" | 2800 Comp. 995.00 0. R. H.—Our Rolling Home Trailer Co., Findlay, 0. 


_eaneer Standard 17’ 16’ 6” 6’ 1” 1800 Comp. 785.00 Palace—Palace Travel Coach Co., Flint, Mich. 
raveicar -E , ed s40 Pilgrim—Vilgrim Trailer Co., Newton Falls, Ohio. 
Travelcar os oe Ld a mM 1900 Comp. 850.00 Pioneer—Pioneer Trailer Co., Grand Rapids, Mich. 
T i ) ; E 6’ 1 1900 Comp. 785.00 Royal—Royal Wilhelm Furniture Co., Sturgis, Mich. 
ud ‘omp. 895.00 Roycraft—Roycraft Coaches, Inc., Chesaning, Mich. 
a... a oo y” a? . . de pond C is. 530.00 Schult—Schult Trailers, Inc., Elkhart, Ind. 
h 5 ; —f > “* ° 

_ De Luxe 17’ 1" |16’ 2" — |6’ 384" | 2500 15 795.00 Suey Beme—tieer Done, Sok, Demi, Batch 

747 ‘oF , 37" ° — ce - 
Super De Luxe a Ss 16’ 2 6’ 334 2500 15 825.00 Split Coach—Split Coach Motor Corp., York, Pa. 
a — 17’ b 16’ 10” |6’ 3" 2000 Comp. 910.00 Santerd-—Guntess, -—- Co., So Springs, Pa. 

> | yy 7 ” rc raiicar—Tralicar 0.» anta, a. 

oo 174 7 69 2100 15 785.00) I Travel Lodge—Pierce-Arrow Motor Car Co., Buffalo, N. Y. 


Vagabond 19-Std 17’ 844” |13’ 1" ‘|e’ 234" 5 

Coes ce ncecceces . 72 3 1 6’ 2% 2150 |3-5-11-12-15 785.00 Travelo—Raymond Products Corp., Saginaw, Mich. 

Vagabond. settee ee eee 19-De Luxe 17’ 814” |13’ 1” 6’ 234" 2225 Comp. 925.00 Roamer—Roamer Trailers, Inc., Delaware, Ohio. 
Trotwood—Trotwood Trailers, Inc., Trotwood, 0. 


Ozark—Ozark Corp., Detroit, Mich. 
Clubcar—U. 8. Coach Mfg. Co., Champaign, II. 


fou 
18 6 and Larger Vagabond—Vagabond Coach Mfg. Co., New Hudson, Mich. 
Exterior Trim Symbols—M.—Masonite; Sh. Shermanite; Tm—Tempered 
Anderson Club Coach 20’ 19" 6 1 4-2 775.00) PI ee. see ea eee eee oe 
, eather 8; a—Lactrex; u—Duraleather; a— uminum; — 
REIN. 6 nc cece ccerece Rd. Queen 22 21’ 6’ 1" 4-5 1195.00} Pl Hydetex; fa—Fabricord; Pl—Plymetal; 1 & s—Leatherette and 


Auto Cruiser............ 23 196” |17'6" |6' 9” Comp. 1890.00} Tm metal. 
Auto Cruiser 25 21’ 6” 19’ 6” 6’ 2” 2910 Comp. 2490.00) Tm Equipment Symbols—l—Linoleum (floor); 2—Window screens; 3—Door 
Bender Travel Mansion. 18 20’ 1034”|18' 614" |6’ 2” 3200 Comp. 1875.00] S ns See ee ee Ee Se ee 
Covered Wagon......... 37-17 172” |6’ 3” Comp. 865.00] Sh ase bie Gk Gk alae Wf Eee, 
Cuca Wagen 37-20 7 a0 7" 6’ 3 oy a mattresses ; 9—Dinette with bed mattresses (if 4-passenger); 10— 
20° 7 3 Comp. $1260.00} Sh Water tank; 11—Bumper; 12—Jack on hitch; 13—Roof ventilator; 
20 \y 19’ 5” 6’ 3” 15 745.00 Hy 14—Riding lights; 15—Brakes. 
20S 19’ 6” 6’ 5” Comp 1175.00) Ms 
23 21'8” (6 4" Comp. 1350.00] L 
Hayes Motor Home..... 229 16’ 934” |6’ 414" Comp. S 
Kabin Koach 90 Custom 18’ 6” = |6’ 2” Comp. 1475.00] S 
20-Stan. 16’ 6’ 2” 4-5 813.00} Mor Pl 
20-De Luxe 16’ 6’ 2” Comp. 1195.00} Mor PI 
Hi Way 17’ 6’ 4-5-11-1 
15 600.00; M Trim Symbols—M.—Masonite; Sh—Shermanite; Tm—Tempered Masonite; S—Steel; 


Exteri 
oe - 10” . . Pt peer - 7 Me Masonite and metal; P'r—Pressed wood; L—Leatherette; La—Lacrtex; Du—Duraleather; 
: omp. y I 


A—Aluminum; Hy—Hydetex; Fa—Fabricord; Pl—Plymetal; L & S—Leatherette and metal. 
378 18’ 10” |6’ 4” Comp. 1295.00} M Equipment Symbols—1—Linoleum (floor); 2—Window screens; 8—Door screen; 4—Window cur- 
Senior % 17’ 9” 6’ 2" Com 1435.00! Tm tains or Venetian blinds; 5—Heating stove; 6—Cooking stove; 7—Sink; 8—Davenport or 
Me 0’ oO” at ae , p- oe . folding couch with mattresses; 9—Dinette with bed mattresses (if 4-passenger); 10—Water 
_ Metro 19° 9 6’ 2 Comp. 1675.00} Tm tank; 11—Bumper; 12—Jack on hitch; 13—Roof ventilator; 14—Riding lights; 15—Brakes. 
Super De Luxe i od 6’ 31%” Comp. 2495.00 * 2-Passenger. t Third Standard wheel. t Tandem axle. 
17’ 316” |6’ 534” 15 1145.00} / 


A [17 34, 6 5%, ; . 
ae | iw” josige| os | Or” | lost — | Saeg Study Department 


Mayflower 16’ 314” Comp. 1295.00 


yy Ag A | B Cc Weht. Bauip. Price | Exterior 



































nie 6’ e Comp. 1095.00 7 

e Luxe § 6’ 814" 995.00 d b S l D 

oe vos se te Created by Silver Dome 
19B 6 4’ 4-5-15 1100.00 

= . A en ae DETROIT.-A department for)on every county in the United 
Custeiiien s Ysrle’ 314" a 1006.00 organization of sales territories | States, giving the potential ability 
Custom De Luxe ‘ 2 6 314" Comp. 1385.00 : and analysis of sales potentials of its population for trailer sales. 
Standard s 6’ Q Funan , 895.00 = has just been created at Silver The department of commerce and 
De Luxe 6’ 4” far 1095.00 . Dome, Inc., under the direction other government bureaus are 
Silver Dome 20 5’6 Sonam, 1265.00 of James P. Corya, according to aiding in supplying basic data. 
Silver Dome............. Custom Club Fase , 1265.00 K. M. Schaefer, sales manager.| “Size of territories for the most 
Split Coach Custom 6” |e’ 6 Comm. 1750.00 Corya, who has had more than | efficient merchandising of trail- 
Split Coach... Custom ‘ ‘ ; Comp. 1750.00 10 years of experience in railroad| ers and valuable data on future 
Club 5’ 6’ x gl Comp. 995.00 |analytical work with the New | opportunities for the dealer can 
Travelcar..... F Comp. 995.00 York Central railroad lines, says | be accurately gauged through 
Travelcar H Comp. 1000.00 that his preliminary survey of the these sources,” Corya said. “We 
Travelcar d Comp. 1500.00 | trailer coach field indicates Silver| realize that only when we can 
Travelcar Express Comp. 1850.00 | Dome should sell a trailer coach | show _the dealer his business 
cemuleas 21-Std. ! i 234 3-5-11-12-15 995.00! } | for every 493 new car registra-| possibilities in the trailer field, 
Vagabond Master 21 i 8% Comp 1140.00 | tions in a distributor's territory. | can we interest the kind of busi- 
; ' | Files are being established con- | ness executive upon whom we 


Vagabond........ 21-De Luxe 5 j Com 
Sei ih ) f 3 p. 1170.00 : 
. 21—De Luxe With Toilet 1195.00 | taining information and statistics! rely to handle our product. 









































Display Shells 


| Equipped 
Trade Model No. with Brakes 


Trade Model No. | | 
Name or Name ; © Weht. with helo Price | Exterior | Name or Name 


———_——| —_—_—_—_|—_—_ ; B 

sae: - eT Yes $ 525.00] Pl Cc | 
| 6’ 2” | 1740 No 645.00| Tm 17 j No 
Auto-Cruiser. . | ; ¢ . 1950 Yes 890.00} Tm Roycraft 19 ’ e 
ae: | 6’ 2” | 2140 Yes 1190.00) Tm _—— 15A f Yes 
eo | 6’ 2” | 2310 Yes 1390.00) Tm og 17A | | Yes 
. 6’ 2” | 2550 Yes | 1985.00| N oycraft 19A j Yes 

6’ 2° ig Yes 595.00) S Travelease 34 No 

¢ . awe Yes 895.00 Nomad j j i 34 No 
6’ 2” oe Yes 1125.00 De Luxe i’ 334 No 
6’ 2 1600 No 490.00 - Tandem 34 No 
6’ 2” | 1650 | No 575.00 Seminole 19-C Yes 
6’ 3” | Yes 485.00] Sh. Seminole 22-C Yes 
e's, 665.00] Sh. i 16 6 Yes 
- 6 3” 970.00} Sh. Sil. Dome 18 
Joncession li 6’ 3 } 595.00 Sil. Dome | 6 Yes 
AC 6’ 4” | 16 J | 556.00] S Yes 
ACX 5'6 6’ 4" 667.00] S il. 5 Yes 
BC 6’ 4” f 761.00) S il. Yes 
6’ 41%" N 875.001 S Split Coach... | Jontor 54 ’ 6 No 
a | f 6’ 414" | 2: ’ 700.00] S Split Coach.... Senior 6 No 

Eearweed. a2 6’ 2" | 736.00 Split Coach.... Custom ‘ 
ollywood.... 6’ 2 | 845.00] S Standard wiles No 
j @ a x ; 505.00! S Standard 12’ ‘ No 
oe i... 660.00] S Standard | 14’ ys No 
‘ 6’ 2” 950.00} S Standard ; 5 14’ - No 
Regular 18’ ioe 525.00 Trailcar Standard j 13’ 11” | 6314"! .... Yes 
Special ; 6’ 2" < 675.00 Club 15’ 6” | 6’ 3 Yes 
13-8 6’ N 375.00) I Standard | 15’ | 14’ 2” 4 No 
Junior 15’ 8” ‘ 6’ 2” ‘ 670.00 De Luxe 7 1° 16’ 2” | 6'3% No 
Roamer 17’ 6” 5's 6’ Q” : $10.00 Cub 10’ 634” | 10’ 434" | 6’ No 
Senior 19’ 6” 6’ 2" ; 1010.00 Standard 13’ 12’ 10” | 6 No 
Metro 21’ 6” 6’ 2” 1150.00 Master 15’ 14’ 10” | 6’: No 
Standard | 16’ 2” 6’ 34" 445.00 De Luxe | 17’ | 1610’| 6’: 50 | Yes 
Master | 18’ 4” 6’ 314" 595.00 Vagabond 19 17’ 814"| 13/1" ¥% No 
A 19 a4" | 875,00] A Vagabond... . 21 19 86"! 15/1" No 


No 
No 


Yes 





Yes 
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Fuel Station Operators Living in Trailers on Lots 


Sanitation, Living Problem 


Held Solved by New Use 





AXLES— SPRINGS 


RUNNING GEAR PARTS 


ENGINEERED BY LIGGETT 


SINCE - 1880 


LIGGETT SPRING & AXLE COMPANY 
COACH TRAILER DIVISION 
3087 West Grand Boulevard, Detroit, Michigan 





FACTORY: MONONGAHELA, PENNA. 
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| Coffee 


New Dealer Lets 
City In On Fact 


DENVER. (UTPS). 
Shortly after Howry-Berg, 
Inc., acquired Hayes Motor 
home dealership here, the 
agency launched an inten- 
sive sales campaign. 

Letters, carrying a de- 
cided appeal to salesmen 
who might be in the market 
for display trailers, were 
mailed every car owner in 
Denver and return postal 
cards were enclosed for re- 
ply. Concurrent with deliv- 
ery of the letters, a parade 
of the trailers was held on 
| main streets of the city. 








Hayes Trailer 


GRAND RAPIDS, Mich.—Rob- 
ert H. Mulch, general manager of 
the trailer division of the Hayes 
Body Corp., announces comple- 
tion of the factory and field or- 
ganization for merchandising of 
trailers. 

At the factory, Mulch, formerly 
with General Motors and Chrysler, 
is in charge of sales and market- 
ing, and Joseph F. Wright heads 
advertising and sales promotion. 
F. E. Kennedy is assistant sales 
manager, while M. Paul DeMaagd 
is distributing manager. L. O. 
Simmons heads the transportation 
division, while the service end is 
headed by J. A. Oom. 

In the field organization, New 
England and New York state is 
in charge of Otto E. Lewis, for- 
merly an automobile distributor. 
Middle-Atlantic states zone mana- 
gership falls to Stuart Gayness, 
also an ex-automobile distributor. 
Southwestern zone sales manager 
is C. C. Burns. 

Nearly 100 direct factory dis- 
tributors and several hundred 


| dealers have been signed. Orders 
| @re coming in at a higher rate 


than at any time since last year. 
Trailer Is Clubroom 


KANSAS CITY, Mo.—The Folger 
Co. recently purchased a 


| Hayes passenger shell trailer to be 


peaking of | 
BRAKES 


The one shown above may answer its purpose admirably 
—but there’s just ONE brake suited to the modern 
Trailer Coach or Commercial Trailer—The Warner Elec- 
tric Brake. 

Let the rear wheels of the Trailer be 10 feet or 100 feet 
back of the Tractor—it makes no difference. For any de- 
gree of stopping power desired is applied INSTANTLY 
AT ANY DISTANCE by the Warner Brake. 

The stopping power is INSIDE the brake drum. A flexible 
wire connects it to the driver’s control. The slightest 
pressure on the control—and the stopping power responds 
INSTANTLY—with all the lightning-like speed of elec- 
tricity. Simple, dependable, troubleproof, and economical 
—the Warner Electric Brake has proved itself the 
GREAT TRAILER BRAKE OF AMERICA. Practically 
all specifications, today, read “BRAKES: ELECTRIC, 
STANDARD”—and that means Warner! 


WARNER ELECTRIC BRAKE MFG. CO. 
BELOIT, WISCONSIN 


Factory Representative—3087 W. Grand Blvd. 
DETROIT, MICH. 


| outfitted as an employes’ clubroom 


and traveling headquarters for com- 
pany outings, according to Richard- 
son Trailer Co., Hayes distributor. 


FLINT.—Trailer units are being 
used by a growing number of 
service station operators as living 
quarters, the trailer being parked 
alongside the station. 

A case in point is that of J. F. 
Miller, who operates a _ station 
here. A year ago Miller’s wife was 
compelled to go to a sanitarium. 
They disposed of their household 
furniture and Miller purchased a 
standard Palace coach, locating it 
beside the service station where he 
and his son made it their living 
quarters. 

Light was plugged in from the 
station and of course, they had 
available the sanitary conven- 
iences contained in the station. 


AS A MEANS OF SOLVING 


Investigation shows that many 
operators of service stations, par- 
ticularly of those providing a 24- 
hour service, feel favorably dis- 
posed to this method of solving 
their living problem. This would 
seem to bring up the question of 
whether proposed enactments re- 
lating to the use of trailers as 
living quarters will tend to affect 
this inclination among operators 
to park trailers alongside their 
stations as more or less perma- 
nent homes. 

No grounds justifying the pro- 
hibition of such use of their 
trailer exist on the score of any 
lack of modern sanitary require- 
ments. 


the living problem, J. F. Miller, 


operator of a service station in Flint, Mich., is using a trailer, parked 
back of his plant, for a residence. He is shown with his wife. 


Trailer to Replace 


Cathedral 





CINCINNATI. — Details of the 
plan by which St. Paul’s cathedral 


and replaced by a trailer costing 
| between $5,000 and $10,000 in 
which Rt. Rev. Henry Wise Hob- 
son, 45-year-old Episcopal bishop 
of southern Ohio will tour his 
diocese’s 78 parishes and mis- 
| sions, were revealed in a recent 
issue of Time magazine. 

Decision to motorize the ca- 
be Time revealed, followed 





the bishop’s declaration before 
|the annual convention of his 


Pollak Equipment Trailer Parts 


Standard Equipment with 


the Leading Manufacturers 


110-Volt Receptacle 


Stop and tail lamps available in 
black enamel, chrome rim or all- 


CONNECTOR 
ASSEMBLY 


Send for 
Catalog 


Joseph Pollak Corp. 


Semi - soft water- (am 
proof tapered plug. Wa 


Write for 
Quotations 


H. Glenn Johnston, 12-216 General Motors Bldg., Detroit, Mich. 


Ancient 


here is to be abandoned, razed | 


diocese that since St. Paul’s was 
old, small, stranded by the growth 
of the city and facing an ugly 
| parking lot, he would prefer to 
officiate from a trailer which 
would bring the cathedral to the 
| 23,000 Episcopalians of southern 
|Ohio. The convention has ap- 
| proved the plan, and arrange- 
|ments for building the trailer 
| cathedral are now under way. 

| “To be called ‘St. Paul’s Way- 
| side Cathedral’ and bear the motto 
| ‘In Journeyings Often,’ the stream- 
| lined trailer will be 22 ft. long, 
7% ft. high accommodating 24 
worshipers,” Time reported. “Its 
sides will contain stained-glass 
windows, show the diocesan seal 
and a cross. In the wood-paneled 
interior will be an altar, the 
bishop’s ‘Cathedra,’ space for vest- 
ments, pictures, books, maps 
showing the work of the church’s 
departments of missions, social 
service, evangelism, religious edu- 
cation, publicity. The ‘Cathedral’ 
will possibly contain an organ. As 
excited as a man planning a fish- 
ing trip, Bishop Hobson has al- 
ready mapped out his first jaunt. 


“What is a cathedral’? said 
the bishop. ‘It’s a chair! That is 
what the word means. Chairs are 
like carpets. Most of them are 
rather settled in one place, but 
they don’t have to be. ... What 
I want is a chair—a cathedral— 
which is not fastened down in one 
church in one city, but which can 
travel around to every parish and 
mission in the diocese. Such a 
chair is rather useless if it 
merely provides a place for the 
bishop to sit. It must be sur- 
rounded with other essentials and 
other people. An altar for wor- 
ship, books for study; things of 
beauty to inspire; tools for work; 
pictures of society, the world, and 
|the church to challenge. ‘These 
| elements can make & ca- 
| thedral which will be of real use 
to the diocese provided it is able 
to go to the people who need it 
most. It can go if we put it on 
wheels’.” 








Weight Relieved from Car 
Springs, Engineer Asserts 


DETROIT.—With a constantly! use of 
increasing demand among a large’ sary, preventing overloading of 
class of users for more comfort! rear 
and room in house trailers, neces- and tires, thus improving riding 
sitating more weight, the use of| qualities of the towing car itself. 


the third or caster wheel is 
bound to become more wide- 
spread in the trailer industry, ac- 
cording to D. L. Landen, chief 
engineer of Silver Dome, Inc. 


In addition to roominess pro- 
vided by larger and heavier trail- 
ers, made practical by the third 
wheel, Landen cites these ad- 
ditional advantages, said to have! 
been proven by thousands 
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Advantages of ‘Caster’ Type Third Wheel are Cited 


“helper” spring unneces- 


axle bearings, mechanism 


2 Proper distribution of weight | 
in the trailer coach, allowing the 
rear wheels to be placed farther 
in the rear, thus improving road- 
ability at high speeds and dampen- 
ing any inclination of the trailer 
to “teeter” on rough roads or) 





while brakes are being applied. 


3. Removal of weight from the | 
hitch or coupling unit, allowing 


of| this to function purely as a tow 


miles of operation with the third! bar when freed from supporting 


wheel: 


1. Removal of weight from rear 
axle of towing car, making the 


Petridge Heads 
Trailer Dealer 
Assn. in Seattle 


SEATTLE.—A. C. Petridge has 
been chosen chairman of a new 
association of trailer dealers here. 
Formed with the purpose of as- 
sisting ethical dealerships and 
stimulating northwestern interest 
in trailers, the association has the 
approval of the Washington gov- 
ernor and many state leaders. 


One of the first drives of the 
new group will be to bring the 
1938 trailer convention to Seattle. 
A campaign to publicize this 
area’s scenic beauty and to en- 
courage trailer traffic here, is also 
planned. 


Other officers of the associa- 
tion, which is yet to be named, 
include W. E. DeMille, secretary; 
G. Woodward, Kenneth McAlpine, 
and Richard Lewis. 





Traileradio Lists 
Two New Models 


MINNEAPOLIS. Traileradio 
company here has announced two 
new models designed to provide 
good radio reception wherever 
the trailerite may wander, ac- 
cording to E. J. Benedict, sales 
manager. 


Model “D” is a roll top walnut 
type, model “E” a leatherette 
portable, both entirely self con- 
tained and highly sensitive, Bene- 
dict asserted. Operating on either 
six volt battery of 110 AC, the 
sets may be connected per- 
manently to both outlets, if de- 
sired, and a shift made from one 
voltage to the other by a simple 
flip of a switch. Battery drain is 
said to be only about one-third 
that of the average automobile 
radio, Benedict said. 


Build Trailers 


NEW ORLEANS.—Students of 
Samuel J. Peters high school of New 
Orleans spend eight hours a week 
building automobile trailers. 


part of the trailer weight. 
4. Ease of parking and leveling 


trailer by hand, due to front end | 


support by third wheel. 


5. Increased strength of coup- 


ling unit, due to the yoke con- 
struction provided by third wheel 
installation. 

“When third wheels were first 
used 
makers in their effort to provide | 


roomier coaches, a tendency to} 


‘shimmy’ at high speeds was 
noted,” Landen says. “Third| 
wheels were also equipped with a 
small, airplane type of tire which 
wore out rapidly due to increased 
revolutions. Both of these objec- | 
tions have been removed in the} 
modern type of caster wheel. 
‘Shimmy’ or side sway has been 
stopped by a frictional brake 
which can pe adjusted as wear 
occurs. The wheel is now of con- 
ventional size, 16 inches in 
diameter and equipped with the 
same size tire, 16 by 6.50, as the 
rear wheels, giving longer life. 

As the modern automobile, with 
its streamlined design, extended | 
the body and chassis farther back 
of the rear axle, carrying the 
trailer hitch with it, a point was 
reached where the additional | 


weight of the larger trailers and | 
hook-up en-| 


their conventional 
dangered the safe operation, steer- 
ing and handling of the power | 
car, Landen points out. 


“This was overcome by forming 
the tow-bar in a horseshoe-shaped | 
yoke, attached to the two front 
corners of the steel chassis frome 
of the trailer. This yoke is 
swiveled to allow vertical action 
only, permitting car and trailer | 
to travel over deeply rutted roads. | 
The third wheel is mounted on an) 
independent helical coil spring 
within a cylinder furnishing 
characteristics similar to knee- | 
action. Within the housing is an| 
airplane type shock absorber | 
cushioning all road shocks. Thus 
passengers may ride in the trailer 
in comfort, a decided advantage 
over conventional two-wheel types. 
A brake on the third wheel also 
provides security to the occupants, 
should it be parked temporarily 
on a slope.” 


Landen believes that all trailers 
weighing 2500 pounds or more, 
and over 18 feet in length should 
be third wheel-equipped and that 
the tendency in that direction 
will become even more pronounced 
throughout the industry generally. 





THIS NEW THIRD or “Caster” wheel is being used on new 1937 
models of Silver Dome trailers. Shown is an 18-foot suburban model 
trailer. Advantages of the new “Caster” wheel are cited in an accom- 


panying article. 


experimentally by trailer | 





| | Gaia Dealers 


Organize Assn. 


OMAHA. — Organized with the 
purpose of improving trailer mer- 
chandizing methods here, trailer 
distributors of this city have 
formed a group to be known as 
the Trailer Distributors Assn. Dr. 
W. J. Clark has been elected first 
president of the organization. 

All of Omaha’s trailer distribu- 
tors attended the first meeting of 
the association, and reached two 


important agreements during the 


Unbreakable 
chassis, welded 
tubular and 
channel steel. 


Double wall 

of plywood, 
heavy paper felt 
insulation and 
Leatherwove 


fabric outside. 


opening session. The first agree- 
ment adopted was that no demon- 
stration, sales or inspection of 
trailers be made on Sunday. The 
second agreement was that each 
distributor file a declaration of 
the prices he has in effect on 
basis of deliveries made in 
Omaha. 

The meeting was attended by 
representatives of the following 
distributors: 

Badger Body & Trailer Co.; 
Meeks’ Motor Exchange; A. C. 
Nelson Auto Sales, Inc.; Rolling 
Home Co.; Trailer Coach Co., Inc.; 
Trailer Sales Corp., and Trimble 


‘Trailer § Sales. — 





| phia; 


M. C. Meeks was elected vice 
president; H. Z. Rosenfeld, secre- 
tary; A. C. Nelson, treasurer. 


The new association will meet 
twice monthly, on a 


Add Distribusars 


FLINT.—B. R. Scheff, vice-presi- 
dent and sales manager of Palace 
Travel Coach Corp., has announced 
the appointment of the following 
distributors for Palace Coaches: 
Southern Trailer Coach Co., St. Aug- 
ustine, Fla.; Fred Huyck, Chicago; 
S. & L. Service & Storage, Shreve- 
port, La.; Stedman-Stair, Minneap- 
olis; Reliable Motor Co., Philadel- 
John Shosie, Milwaukee. 


Non-loosening frame, mortised, screwed and glued 


The Line that Builds 
Confidence and Profit 


Nineteen years of experience in building 
thousands of commercial bodies and trail- 


ers guarantee rugged, well-balanced, time- 
tested construction in the Travelo. "Truly 
comfortable in summer and winter. 


Extra roomy. Generous storage spaces. Home con- 
veniences. Completely equipped for 4, ready to use 
—nothing extra to buy These and similar features 
make Traveloa fast selling, big money making prop- 


osition. Three models meet all needs— $508 and up. 
Send for free catalog and full details today. 


RAYMOND PRODUCTS CO. 


413 Rust Ave. 


SAGINAW, MICH. 


.... for the Trailer Industry 


SPRING CONSTRUCTIONS 
FOR TRAILERS 


The largest manufacturer of diversified wire 
products in the world offers, through its 
Trailer Department, specially designed spring 
units for use in Trailer upholstering, to assure 


a good seat by day and a comfortable bed at 


night. 


It will pay you to investigate the unit now 
being used by many of the foremost Trailer 


manufacturers. 


L. A. YOUNG SPRING & WIRE CORP. 


9200 RUSSELL STREET 


OAKLAND, CAL. 


DETROIT, MICH. 


WINDSOR, CAN. 
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DEALERS! MAKE MONEY WITH 
AMERICA’S GREATEST TRAILER LINE 


T* big news of the year is outl . . . 3 magnificent new Hayes models that will take 
you to the greatest profit heights of 1937! . . . New colors! . . . New interiors! . . . New 
beautiful upholstery! ... More storage spacel ... New scientific ventilation! ... New 
beds! . . . New aluminum air cell insulation! . . . New features by the scorel 


Buyers’ eyes are wide open . . . today they know values. That's the reason for 42 Hayes 
trailers in a single shipment to Milwaukee! Daily shipments to Chicago, Denver, St. Louis, 
Toledo, Hartford, etc., etc., etc.| Money is being made in the trailer industry—get in now 
on peak season sales. Listen! The public is conscious of steel--they demand steel -- Hayes 
is the only trailer built like the car that draws it-- steel chassis! Steel frame! Steel body! 
Steel top! and scientific automotive A and X framel Cash in on public acceptance of the 
all steel Hayes. 


MASTERFUL SELLING AIDS 


Ts top trailer demands smart merchandising. Hayes gives it Ito’ you. The Hayes 
Sales Manual is an encyclopedia of successful selling ideas. Tried! and proven in 
the field, it tells you how to pick successful trailer sales people; how to sell| pas- 
senger coaches; how to sell business coaches; how to put sales appeal into your show- 
room; answers to your prospect's questions, strong promotion and advertising right in 
your community; sales letters; followups; trailer laws; even a complete trailer park direc- 
tory--all the information you need to become a successful trailer dealer. 


PEAK SEASON AHEAD.. ACT NOW! 


G? the Hayes’ franchise. Writel Wirel]Phonel For exclusive) territory proposition. 
Hayes Trailer Division, Hayes Body Corporation, 581 7th Street, Grand Rapids, 
Michigan. Made in Canada by Canadian Top and Body Corp., Tilbury, Ontario. 


Hayes Business and Passenger Trailers $475.00 Up 
Plus Equipment. F.0.B. Grand Rapids, Michigan. 
Hayes --- ©. 1.17. Wholesale and Retail Financing. 


NO OTHER TRAILER HAS 
ALL THESE NEW FEATURES 


1, New colors, New Interiors! 

2 More Storage Space 

3 Ventilated Cook Stove 

4 New “Roll-out’ Beds 

5 Glorious New Upholstery 

& Aluminum Air Cell Insulation 

7 New Automatic Hitch and Leveler Jack 
8 New Interior Ventilation 

G Stamped-in Leak Proof Mouldings 
10 Larger Wheel Housings 

11 Wider Door, Improved Cabinets 
12 Oil Heating Stove 

13 Rubber Sound Deadeners 

14 Odorless Chemical Toilets 

15 SAFETY STEEL CONSTRUCTION 
Throughout 


More Than Ever America’s Greatest Trailer. 


MAIL TODAY! 


Hayes Trailers, 581 Seventh Street, 
Grand Rapids, Michigan. 


Gentlemen: Please send me, without obligation, 
Hayes Franchise details and description of your 


Trailer Merchandising Manual. 





